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CANCO  AT  N.A.R.G.  CONVENTION 

GROCER  EXECUTIVES  VISIT  I  3500  GROCERS  LISTEN  TO 
“SALES  HELP”  EXHIBIT  MERCHANDISING  TALK 


Thousands  of  “Ways  to  Sell”  Books 
Ordered  for  Store  Managers 

CINCINNATI.  Important  grocer  executives  from 
all  parts  of  the  country  visited  the  American  Can 
Company  display  on  the  stage  of  the  convention  hall 
at  the  annual  meeting  of  the  National  Association  of 
Retail  Grocers  in  Cincinnati.  They  ordered  quantities 
of  the  Canco  manual  “Ways  to  Sell  More  Canned 
Foods,”  to  help  their  thousands  of  stores  increase 
sales  of  foods  packed  by  America’s  canning  industry. 


Canned  Foods  Address  Also  Broadcast 
Over  Radio  Station  WSAI 

C.  F.  Sturdy  of  the  American  Can  Company 
Speaking  Service  delivered  to  thousands  of  grocers 
in  attendance  at  the  N.  A.  R.  G.  Convention  a  helpful, 
instructive  address  on  “How  to  Merchandise  More 
Canned  Foods.”  The  Canco  Speaking  Service  has 
delivered  over  a  thousand  lectures  before  consumer 
groups,  schools  and  colleges,  stewards,  wholesale  and 
retail  salesmen  on  various  aspects  of  canned  foods. 


AMERICAN  CAN  COMPANY,  230  Park  Avenue,  New  York,  N  Y. 
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A  VACUUM  IS 
NOTHING 


' 

VACUUM  PACKING 

IS  INDEED 

SOME-THIXG! 


Resourceful  Caniiers  are  improving  their  pro¬ 
ducts  and  reducing  costs  through  vacuum 
canning. 

Cameron  builds  Vacuum  Closing  Machines 
for  both  round  and  square  cans. 

The  machine  shown  above  has  a  pre-clinching 
device,  for  sealing  liquid  products  without  spill. 

Makers! 


CAN  MACHINERY  CO. 

*240  NORTH  ASHLAND  AVEN.UE 
CH»CACO  ILLINOIS 
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. .  Q)iviuon  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

7\ickers  of  Pkillips  Delicious  Qualiltf  Canned  'fjoo^s 

CAMBRIDGE  •  MARYLAND.  L.S.A. 


PHILLIPS  CAl^  COMPANY 

.Jiiarmfaclaren  of  ^acken  Sanitari^  (Sans 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 

also  For  Cut  Strinq  Beans 


JUICE 

ADJUSTMENT 


.uss55>" 


%  For  Filing  Whole  Tomatoes. 

#  Measures  each  can  full  alike  with¬ 
out  crushing. 

0  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

%  Can  adjust  to  any  weight  desired. 
Prices  on  request. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


msan 


He  hasn’t  a  thing 


H 


i 


■  Bul,  when  you  need  assistance  and  time  is 
a  precious  element— this  man  serves  you  well. 

There  are  thousands  of  men  in  every  in¬ 
dustry  who  perform  their  duties  in  exactly 
the  same  quiet,  efficient,  and  able  manner. 
These  are  the  men  who  "haven't  a  thing  to 
sell"  but  who  render  a  priceless  service  in 
every  emergency. 

Ranking  high  in  industry's  army  of  service 
men.  Continental's  own  closing  machine  spe¬ 
cialists  are  always  to  be  found  in  the  center 
of  canning  activity.  They  make  sure  every¬ 


thing  is  operating  perfectly  and  are  prepared 
to  assist  instantly  in  the  solution  of  any  sud¬ 
den  problem  which  might  arise. 

This  is  but  one  more  instance  of  how 
Continental  safeguards  its  customers  from 
unexpected  developments  which  might 
mean  the  difference  between  profit  and  loss. 
You'll  find  that  when  you  do  business  with 
Continental  our  many  services  are  devoted 
entirely  to  helping  you  make  a  better  pack, 
and  pack  a  better  product.  You  should  be 
interested. 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 
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EDITORIALS 


The  pea  effort — in  the  welter  of  free  advice 
continually  offered  the  industry  the  most  general 
has  always  been  for  “product”  action,  i.,  e.,  to 
advertise,  push  or  promote  one  staple  product,  such  as 
corn,  tomatoes  or  peas,  etc.,  with  all  the  canners  of  that 
product  participating.  This  would  seem  to  be  a  natural, 
and  possible  of  the  greatest  results,  and,  what  is  some¬ 
times  thought  even  more  important,  at  relatively  small 
cost  to  each  such  canner.  What  we  consider  as  very 
much  more  to  the  point,  no  canner  would  be  spending 
money  on  any  other  product  than  his  own.  We  say  this 
latter  as  regards  the  feelings  of  the  canners.  It  is 
true  that  anything  that  helps  canned  foods  helps  every 
product  of  that  industry,  but  when  you  have  the 
canners  segregated  into  their  own  particular  clan  it 
would  seem  that  unanimous  support  would  be  forth¬ 
coming. 

Well,  here  is  a  chance  for  pea  canners  to  show  their 
metal.  The  proposition  is  set  forth  in  full,  just  as 
reported  by  the  committee,  in  this  issue,  with  the 
latest  “progress”  report  attached.  We  have  dropped 
all  else  to  give  this  right  of  way,  as  we  had  promised, 
as  soon  as  the  release  came,  and  that  is  just  at  hand. 
While  the  subject  is  all  peas  there  is  no  canner  in  the 
business  who  cannot  read  into  it  his  own  particular 
product,  and  see  the  possibilities  the  pea  canners  hope 
for.  fn  other  words  if  it  proves  good  for  canned  peas 
it  ournt  to  prove  good  for  canned  corn,  canned 
tomat  canned  stringless  beans,  etc.j  etc. 

Thi  “Progress”  report  seems  to  indicate  that  pea 
canne  ■  everywhere  have  not  been  falling  over  them¬ 
selves  >  join  the  movement.  The  Wisconsin  canners 
are  b-  ring  it  well,  and  intend  to  go  through  with  a 
good  ul,  and  a  great  number  of  others,  too,  but  why 
does  a  '  pea  canner  hold  back?  You  will  pardon  us  if 
we  sa  aat  that  spirit  has  always  been  the  curse  of  this 
indusi  :  there  are  always  some  few  who  refuse  to  take 
hold  a  help  pull  the  industry  out  of  its  troubles.  And 
we  ve:  much  fear  that  this  is  not  all  due  to  mere  stub- 
bornnt  ,  nor  to  lack  of  a  full  understanding  of  the 
purpos  ,  in  view.  It  is  deeper  than  that ;  it  is  due,  in 


our  estimation,  as  well  as  from  a  result  of  knowledge 
at  first  hand,  to  the  managerial  and  financial  set-up  of 
many  canneries,  and  which  can  only  result  fatally  to 
most  if  not  all  independent  canners.  If  we  said  there 
are  “controlled”  canneries  (and  by  that  we  mean  firms, 
corporations  and  individuals)  you  may  get  the  drift  of 
what  we  mean.  If  there  be  such,  and  there  are  in 
effect,  naturally  they  would  oppose  any  plan  which 
might  interfere  with  their  advantages  in  the  market.  In 
other  words  if  these  canneries  were,  in  effect,  the  pro¬ 
duction  plants  of  big  distributors  or  retailers,  it  would 
not  be  to  their  advantage  to  work  for  any  sound  uniform 
marketing  scheme.  We  do  not  mean  to  say  that  all  who 
have  failed  to  give  support  to  this  effort  of  the  pea 
canners  to  restore  their  industry  to  some  form  of 
stability,  are  of  the  kind  referred  to ;  we  could  not  say 
that  because  we  have  no  knowledge  as  to  those  who 
have  signed  up  and  are  working  with  the  Committee, 
and  those  who  have  not.  But  any  pea  canner  who  is 
not  so  controlled  would  seem  to  have  no  good  reason 
for  refusing  to  work  with  his  fellow  pea  canners. 
Unless,  of  course,  he  is  well  pleased  with  the  slave-like 
position  all  canners  now  seem  to  have  when  they  come 
to  sell  their  products. 

It  seems  to  us  the  Federal  Trade  Commission  might 
very  well  thoroughly  investigate  this ;  that  the  Depart¬ 
ment  of  Justice  as  enforcer  of  the  Robinson-Patman 
law  is  called  upon  to  do  so,  and  that  that  Trust-Bust¬ 
ing  Committee  now  at  work  will  be  blind  indeed  if  it 
does  not  run  across  in  this  industry  numerous  occa¬ 
sions  for  drastic  action.  And  it  is  of  greater  impor¬ 
tance  than  any  others,  since  the  impasse  applies  to 
foods,  the  all  important.  Canning  individuals,  firms 
and  corporations  are  being  driven  into  bankruptcy  and 
out  of  the  business,  through  no  fault  of  their  own,  the 
whole  half  of  our  population  is  on  scant  rations,  and 
our  Government  is  compelled  to  feed  millions.  The 
producers  of  our  canned  foods  are  essential  to  the 
welfare  of  this  country ;  if  it  were  time  of  war  everyone 
would  acclaim  them  as  the  all-important,  as  was  done 
in  the  great  war;  but  now  the  Government  watches 
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them  slowly  but  surely  being  strangled  by  inability  to 
get  even  cost  of  production  out  of  the  goods.  The 
Government  could  save  itself  huge  sums  of  money,  and 
the  tax-payers  further  burdens,  by  quick  and  vigorous 
action. 

The  answer  will  be,  of  course,  that  this  is  too  slow  to 
save  the  sinking  ship,  especially  in  these  feverish 
political  times.  There  are  millions  of  voters — from 
growers,  and  even  before  them,  to  the  final  kitchen 
tables — who  are  dependent  upon  the  solution  of  this 
question ;  and  soon  our  entire  population  will  be,  if  the 
present  mortality  among  canners  is  not  checked,  be¬ 
cause  the  public  will  pay  for  it  in  higher  prices  for 
what  canned  foods  they  are  able  to  secure.  The  world 
cannot  live  without  canned  foods;  nor  the  food  crop 
growers,  nor  the  wholesale  grocers,  nor  the  retail 
grocers,  and  a  tremendous  line  directly  connected  with 
one  or  more  of  these  basic  functions.  It  is  a  question  of 
National  Safety. 

But  we  have  digressed,  albeit  to  the  vital  point  of 
the  matter. 

If  the  Committee  can  enforce  the  grading  of  all 
canned  peas  now  in  sight,  thereby  compelling  all  offer¬ 
ings  to  carry  an  offical  Certificate  of  Grade,  it  will  have, 
at  this  one  stroke,  done  more  than  most  men  will  be¬ 
lieve,  at  first  thought.  That  one  result  would  justify 
all  the  work  and  expense  and  trouble  so  far  expended. 

It  would  put  a  solid  foundation  under  the  canned  pea 
market,  and  thereafter  prices  would  automatically  take 
care  of  themselves.  If  the  distributors  would  but  see 
the  side  on  which  their  bread  is  buttered  they  would 
make  this  condition  fully  operative,  and  could  do  so 
over-night.  Here  is  a  test  for  their  oft-repeated 
staunch  support  of  the  canned  foods  industry ;  and  we 
have  no  fear  that  the  leaders  among  them  will  willingly 
help,  because  they  are  more  than  anxious  to  know  the 
quality  they  are  buying.  The  junk-buyers  cannot  be 
expected  to  support  the  move.  And  thus  the  sheep  will 
be  separated  from  the  goats.  “As  they  demand  Certi¬ 
ficate  of  Grade  with  each  purchase,  ye  shall  know 
them and,  per  contra,  the  buyers  will  know  what  sort 
of  canner  he  is  who  does  not  furnish  such  certificate 
with  each  offer  of  canned  peas.  Adversity  is  a  great 
teacher.  The  canning  will  come  out  of  this  trial  big¬ 
ger  and  better  than  ever,  we  are  confident. 

And  again  we  remind  all  canners  that  these  truisms 
do  not  apply  exclusively  to  canned  peas;  they  bear 
equally  as  heavily  upon  every  sort  and  kind  of  canned 
food.  Hence  we  are  talking  to  you  as  much  as  we  are 
talking  to  canned  pea  producers,  sellers  and  buyers. 

MORE  SAMPLES — After  writing  the  above  we  read 
the  following  in  the  N.C.A.  Information  Letter  of 
August  13th — and  apparently  the  move  is  even  now 
on.  Read : 


BROKERAGE  COMPLAINT  ISSUED 
Mississippi  Company  Cited  In  Latest  Case  Under 
Robinson-Patman  Act 

IN  another  brokerage  clause  case  under  the  Robinson- 
Patman  Act,  the  Federal  Trade  Commission  I’ecently 
issued  a  complaint  against  the  Mississippi  Sales  Company, 
Inc.,  of  Meridian,  a  general  merchandise  brokerage  house, 
and  against  a  group  of  concerns  for  which  it  acts  as  inter¬ 
mediary  in  either  the  purchase  or  sale  of  merchandise,  par¬ 
ticularly  foodstuffs.  The  complaint  alleges  unlawful  pay-  ' 
ment  and  acceptance  of  brokerage  fees,  naming  three  con¬ 
cerns  as  buyer  respondents,  and  five  as  seller  respondents. 

The  Commission  further  charges  that  another  respondent — 
the  president,  director,  and  a  majority  stockholder  of  the 
Sales  Company — is  also  the  president,  a  director,  and  a 
majority  stockholder  of  one  of  the  buyer  respondent  cor¬ 
porations,  and  is  also  closely  identified  with  the  other  two 
buyer  respondents. 

Through  the  agency  of  the  Mississippi  Sales  Company,  the 
complaint  alleges,  one  of  the  buyer  respondents  makes  pur¬ 
chases  from  the  respondent  sellers  on  which  the  latter  pay 
brokerage  fees  or  commissions  to  the  brokerage  house,  the 
buyer  respondent,  and  to  the  individual  respondent.  The 
complaint  avers  that  the  fees  are  accepted  without  any 
service  whatsoever  being  rendei’ed  to  the  respondent  sellers, 
and  while  the  ownership,  management,  and  control  of  the 
Sales  Company  are  identified  and  affiliated  with  the  buyer 
respondent  through  the  individual  respondent  who  is  presi¬ 
dent,  director,  and  majority  stockholder  of  both  corporations. 

Under  similar  circumstances  it  is  charged  that  the  Sales 
Company  accepts  unlawful  brokerage  fees  from  the  re¬ 
spondent  sellers  on  sales  made  to  the  other  two  buyer 
respondents.  In  all  of  the  buying  and  selling  transactions 
referred  to,  according  to  the  complaint,  the  brokerage  fees 
are  paid  by  the  sellers  and  received  by  the  Sales  Company 
on  sales  they  make  to  the  buyer  respondents. 

You  smile  that  they  had  to  go  way  down  to 
Mississippi,  where  the  cases  must  be  few  and  far  be¬ 
tween,  while  in  any  number  of  other  regions  of  the 
canning  industry,  such  cases  are  as  thick  as  the 
proverbial  blackberries  on  the  bush.  Who  owns  the 
“financed”  canner?  Certainly  not  the  canner.  And 
when  his  pack  is  sold,  at  the  direction  of  the  financer, 
has  such  a  broker  the  right  to  collect  brokerage;  and 
particularly  when  he  is  a  “buying-broker”  taking  the 
goods  for  his  own  account,  to  be  sold  later?  Is  it  legal 
for  a  person  or  firm,  posing  as  a  broker  for  the  canner, 
to  buy  such  goods  for  his  own  account?  And  when 
you  get  to  a  wholly  broker-owned  cannery,  selling  its 
output,  collecting  the  brokerage,  and  yet  posing  as  a 
broker,  what  have  we  ? 

If  our  investigating  committees  cannot  find  ich 
meat  in  this  field  then  they  must  wear  close-pins  on 
their  noses. 

• 

OSGOOD  CANNING  COMPANY,  Osgood,  Missouri,  has  added  new 
cooling  tanks,  pumping  fresh  water  in  one  end  at  botton  of 
tank,  the  hot  water  running  off  at  other  end  at  top,  which  mikes 
for  a  firmer  pack  and  quick  cooling. 


FRED  A.  STARE,  President  and  General  Manager  of  Colunbus 
Foods  Corporation,  Columbus,  Wisconsin,  reports  that  VIrs. 
Stare  and  daughter,  recently  confined  to  a  local  hospital  for 
operations,  are  doing  very  nicely.  The  daughter  has  retu’'ned 
home  and  is  expected  to  be  quite  herself  within  a  short  ame- 
Mrs.  Stare  is  expected  to  return  home  within  the  next  two  w:eks. 
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PEA  CANNERS  ORGANIZE 

Minutes  of  A  Meeting  of  Pea  Canners  and  Suppliers  Held  at  the  Stevens  Hotel, 
Saturday  and  Sunday,  July  30  and  31,  1938. 


OFFICIAL  ANNOUNCEMENT 

N  Saturday  and  Sunday,  July  23rd  and  24th,  a  group  of 
Corn  Canners  met  in  Chicago  to  discuss  crop  conditions 
and  attempt  a  forecast  of  the  1938  crop.  A  number  of 
Pea  Canners  were  present.  As  the  outgrowth  of  an  informal 
discussion  of  the  canned  pea  situation,  Howard  Orr  sent  out  a 
telegram  to  a  limited,  but  representative,  group  of  Canners  and 
Suppliers  asking  them  to  come  into  Chicago  to  discuss  ways 
and  means  of  merchandising  the  pack. 

In  response  to  these  wires  at  10  A.  M.  Saturday,  July  30th, 
the  following  were  called  to  order  at  the  Stevens  Hotel :  Howard 
Orr,  Ohio;  Herbert  Barnes,  Utah;  Ralph  Brown,  Illinois;  Edw. 
B.  Cosgrove,  Minnesota;  F.  W.  Douthitt,  Minnesota;  Paul 
Emerson,  New  York;  Sherman  Haxton,  New  York;  Lowden 
Jones,  Washington;  John  Kramer,  Wisconsin;  Barton  Levine, 
Washington;  W.  L.  McEldowney,  Wisconsin;  Karl  K.  Mayer, 
Colorado;  Ward  H.  Patton,  Minnesota;  A.  F.  Schroeder,  Wis¬ 
consin;  Fred  Stare,  Wisconsin,  and  John  Stokely,  Indiana. 

Representing  the  Can  Manufacturers  and  Suppliers:  Carl 
Cooling,  Gordon  Corbaley,  Gordon  Kellogg,  Jack  Lynch,  Sherlock 
McKewen  and  Sidney  Steel. 

After  a  six  hour  general  discussion  the  following  motion  was 
made  by  Lowden  Jones,  duly  seconded  and  unanimously  carried: 

RESOLVED  that  those  present  proceed  to  form,  “The 
National  Pea  Canners  Cooperative”  and  that  the  chair  appoint 
the  following  committees: 

1.  Organization  Committee  (to  study  the  legal  possibilities 
and  limitations  of  a  National  Cooperative  with  authority  to 
submit  tentative  Articles  of  Association). 

2.  Grading  and  Census  Committee  (with  authority  to  submit 
a  plan  for  grading  to  a  common  standard  the  packs  and  carry¬ 
over  of  the  entire  or  major  part  of  the  Industry  and  assembling 
a  census  of  the  pack  and  carryover  by  variety,  sieve  size,  grade 
and  can  size). 

3.  Merchandising  Committee  (to  study  ways  and  means  of 
stimulating  trade  interest  and  consumer  consumption). 

Chairman  Orr  appointed  the  above  committees  and  asked  that 
they  have  their  reports  ready  for  the  Sunday  morning  session. 
Meeting  adjourned  until  10  A.  M.  Sunday. 

At  10  A.  M.  Sunday,  Chairman  Orr  called  the  meeting  to  order 
and  called  for  the  committee  reports,  which  are  submitted  here¬ 
with  and  made  a  part  hereof. 

On  motion  of  Howard  Orr  (who  yielded  the  chair  to  Lowden 
Jones),  seconded  by  John  Kramer  and  unanimously  carried, 
Fred  Stare  was  elected  temporary  Chairman  of  the  Committee 
of  the  Whole  with  authority  to  proceed  with  a  tacit  understand¬ 
ing  hat  the  preliminary  expenses  would  be  underwritten  by  the 
can  '•^rs  on  the  Committee  unless  the  suppliers  underwrote. 

Cl  lirman  Stare  announced  that  mimeographed  copies  of  the 
min  es  and  reports  would  be  mailed  to  each  person  present  and 
askf  I  each  canner  present  to  submit  the  plans  to  the  canners 
in  s  own  state  and  report  back  with  definite  pledges  of 
sup  't. 

I  'as  agreed  that  no  publicity  incorporating  specific  action 
or  norts  would  be  released  until  there  was  a  certainty  of 
acc'  plishing  the  major  objectives. 

lEPORT  OF  COMMITTEE  ON  ORGANIZATION 

Organization  Committee  met  with  Attorney  Gerard  M. 
0  to  discuss  the  purposes  of  the  proposed  Cooperative  and 
•st  feasible  procedure  for  its  organization.  As  presented 
Unjaro  the  objectives  were  as  follows: 

0  accomplish  the  grading  to  a  common  standard  of  the 
and  carryover  of  the  entire  or  major  portion  of  the 
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Industry  and  assembling  a  census  of  the  pack  and  carryover  by 
variety,  sieve,  grade  and  can  size. 

2.  To  make  this  census  available  to  canners,  distributors  and 
brokers. 

3.  To  keep  a  running  check  on  shipments  and  report  such 
shipments  and  unshipped  balances  to  the  above  group. 

4.  To  study,  through  a  properly  constituted  committee  who 
would  have  access  to  expert  economic  advice,  the  statistical 
information  assembled  and,  taking  into  consideration  supplies 
and  economic  conditions,  to  estimate  a  price  range  for  the  major 
items.  Such  prices  to  be  in  no  way  binding  on  any  canner, 
the  results  to  be  given  out  merely  as  an  economic  study,  and 
then  only  after  careful  consideration  by  the  full  Board. 

5.  To  operate  as  an  Open  Price  Association,  by  reporting 
regularly  current  sales  and  shipments,  by  districts  of  origin 
and  destination  markets,  variety,  grade,  can  size,  price  and 
terms  but  without  reference  to  buyer  or  seller.  These  reports 
to  be  furnished  only  to  cooperating  canners. 

6.  To  set  up  a  merchandising  group  who  will  propose  ways 
and  means  of  enlisting  the  effective  interest  and  support  of  the 
brokers  and  distributors  in  profitably  featuring  canned  peas  and 
the  interest  of  the  consumer  in  increased  use  of  canned  peas. 

7.  To  do  any  and  all  things  it  may  legally  do  to  promote  the 
interest  of  the  Grower,  Canner,  Broker,  Distributor  and  Con¬ 
sumer,  recognizing  that  confidence  born  of  full  information  and 
cooperation  promises  the  best  remedy  for  the  Industry’s 
problems. 

Mr.  Unjaro,  after  a  cursory  study  of  the  plan,  gave  it  as  his 
opinion  that: 

1.  The  proposed  cooperative  should,  of  necessity,  be  organized 
under  the  laws  of  a  state.  (The  various  state  laws  should  be 
studied  to  determine  the  state  offering  the  most  essential 
advantages.) 

2.  That,  if,  for  instance,  organized  under  the  Wisconsin  law, 
the  individual  members  who  were  not  residents  of  Wisconsin 
would  probably  be  entitled  to  all  the  benefits  accruing  to  a 
Wisconsin  member  provided  there  were  nothing  in  the  law  of 
his  own  state  to  the  contrary. 

?«.  That  none  of  the  purposes  proposed  were  per  se  illegal  and 
that,  properly  guided,  he  now  saw  no  barrier. 

Your  committee  would  like  to  move  a  vote  of  thanks  to  Mr. 
Unjaro  for  his  help  and  I  move  such  a  vote  of  thanks.  (Motion 
carried  by  unanimous  vote.)  I  now  move  the  adoption  of  the 
resolution.  .  .  .  Motion  carried. 

After  thorough  discussion  the  report  as  amended  during  the 
consideration  (which  amendments  have  been  incorporated  in 
this  report)  was  unanimousl3*  carried. 

It  was  recognized  that  objectives  1,  2  and  3  could  only  be  car¬ 
ried  out  completely  after  a  considerable  period  of  education 
and  that  for  the  present  as  pointed  out  in  the  report  of  the  Com¬ 
mittee  on  Grading  and  Census,  all  efforts  should  be  directed 
toward  accomplishing  uniform  approved  grading  within  each 
production  area. 

REPORT  OF  COMMITTEE  ON  CENSUS  AND  GRADING 

The  Committee  on  Census  and  Grading  recommends  that — as 
quickly  as  possible,  and  making  use  of  such  existing  agencies 
as  are  willing  to  co-operate — a  compilation  or  census  of  the 
Pea  Pack  of  1938  be  taken  in  all  states  and  regions,  by  can 
size,  variety,  sieve  size  and  grade  or  quality;  and  that — inas¬ 
much  as  the  saving  of  time  is  of  greatest  importance — the 
grades  be  asked  for  in  the  simplest  form  of  four  grades,  namely : 
Fancy,  Extra  Standard,  Standard  and  Sub-Standard.  This 
corresponds  to  the  form  in  which  the  Federal-State  Crop  Report¬ 
ing  Service  for  Wisconsin  has  already  asked  for  grades  from 
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the  pea  canners  in  Wisconsin  on  the  pack  of  1938  and  also 
on  the  carryover. 

The  form  should  state  whether  the  grades  are  the  canner’s 
own  grading,  or  the  work  of  authorized  or  official  graders  and, 
if  so,  whom.  The  carryover  should  be  on  a  second  form. 

The  temporary  committee  has  already  asked  the  National 
Canners  Association  to  permit  Mr.  Carlos  Campbell,  statistician 
of  the  N.  C.  A.,  to  co-operate  inasmuch  as  he  usually  gathers 
the  pack  statistics  as  soon  as  possible  after  completion  of  pack. 
All  pea  canners  in  all  districts  are  urged,  if  they  have  not 
already  completed  the  grading  of  their  pack,  to  do  so  at  once, 
preferably  using  authorized  or  official  graders. 

A  necessary  foundation  for  any  effective  work  by  your  Mer¬ 
chandising  Committee  towards  a  more  rapid  movement  of  peas 
to  the  consumer,  through  all  legitimate  channels  of  trade,  is 
predicated  on  accurate  knowledge  of  existing  supplies  of  canned 
peas  by  can  size,  sieve  size,  variety,  and  grade.  Without  this, 
all  work  would  be  aimless,  or  a  shot  in  the  dark. 

Where  packs  have  not  been  graded,  or  where  there  is  any 
doubt  of  the  correctness  of  the  grades,  it  is  hoped  that  canners 
will  promptly  make  arrangements  for  an  official  grading.  This 
may  be  secured  through  Federal  Graders  in  districts  where  they 
are  quickly  and  easily  available,  or  in  Wisconsin  through  the 
Department  of  Agriculture  and  Markets.  That  Department  has 
issued  official  state  grading  licenses  to  competent  graders  in  the 
Wisconsin  industry  including  brokers,  supply  men  and  canners. 
Also  no  doubt  a  limited  amount  of  grading  for  canners  in 
nearby  states  could  be  undertaken  unofficially  by  the  same  Wis¬ 
consin  personnel. 

Many  of  the  pea  canners  in  the  Tri-States  area  are  using 
Federal  Graders  with  satisfaction,  and  this  is  likewise  true  in 
the  Pacific  Northwest  and  elsewhere. 

It  is  one  of  the  purposes  of  the  Merchandising  Committee 
now  being  in  a  stage  preliminary  to  organization,  to  arrange  as 
quickly  as  possible  for  competent  management  to  accomplish, 
among  other  things,  the  development  and  training  of  a  staff 
of  competent  graders,  using  a  uniform  system  of  scoring.  It  is 
thought  that  this  type  of  service  should  be  supplied  to  any  one 
needing  it,  in  any  part  of  the  country,  to  the  end  that  eventually, 
and  as  quickly  as  possible,  any  given  grade  will  mean  the  same 
thing  in  all  parts  of  the  pea  producing  areas.  Arrangements 
will  be  worked  out  if  possible  by  exchange  of  type  samples 
graded  in  different  areas  and  regraded  in  other  areas  producing 
similar  varieties,  to  bring  about  more  uniformity  of  grading 
in  case  it  is  found  that  lack  of  uniformity  exists  at  present. 

REPORT  OF  TEMPORARY  MERCHANDISING  COMMITTEE 
AT  CHICAGO  MEETING,  JULY  30,  1938 

Your  Merchandising  Committee  feels  that  much  can  be  done 
to  relieve  the  distressed  situation  of  the  pea  market  by  securing 
simultaneously  real  merchandising  cooperation  from  all  classes 
of  distributors  on  a  nation-wide  basis.  Our  deliberations  centered 
entirely  around  means  of  bringing  this  about. 

Our  consideration  of  advertising  was  based  on  the  thought 
that  anything  we  do  should  be  aimed  at  getting  peas  displayed 
at  point  of  sale  and  featured  in  distributors’  advertising  at 
reasonable  mark-ups,  particularly  on  the  medium  and  better 
grades.  Any  advertising  done  should  be  of  the  sale  type,  featur¬ 
ing  a  National  Canned  Pea  Sale  or  Sales  and  asking  the  con¬ 
sumers  to  watch  their  grocers’  specials  on  the  exceptionally 
high  grade  1938  pack  which,  due  to  the  bountiful  crop,  is  now 
offered  at  prices  which  they  are  accustomed  to  pay  for  the  lower 
grades. 

It  was  necessary  to  consider  various  media  and  their  costs 
to  arrive  at  an  estimate  of  an  amount  necessary  for  a  program 
impressive  enough  to  secure  the  interest  and  cooperation  of 
distributors. 

Careful  consideration  was  given  not  only  to  direct  advertising 
costs,  but  to  the  necessary  cost  of  a  thorough  job  of  merchandis¬ 
ing  of  any  advertising  done  in  order  to  insure  trade  support 
in  the  way  of  price  features  and  mass  displays  at  point  of  sale, 
with  the  necessary  display  and  tie-up  material. 

Vital  to  the  success  of  any  campaign  of  this  sort  is  the  co¬ 
operation  of  the  trade,  not  only  as  individual  concerns,  but 
through  their  various  associations  which  embrace  wholesalers, 
voluntary  groups,  corporate  chains,  super  markets,  retail-owned 
wholesalers,  independent  retailers,  and  food  brokers.  Provision 


for  thorough  contact  and  follow-up  has  been  included  in  our 
consideration. 

It  is  our  recommendation  that  an  attempt  be  made  to  raise 
a  minimum  of  $200,000  for  this  work,  and  we  suggest  Ic  per 
case  as  the  basis  for  contribution  by  individual  packers.  We  feel 
that  this  small  per-case  investment  can  be  sold  to  the  industry 
as  insurance  against  greater  loss  in  extreme  price  cutting. 

We  further  recommend  that  an  advertising  committee  be  ap¬ 
pointed  which  will  include  the  experienced  advertising  executives 
of  the  national  advertiser  contributors  as  well  as  representatives 
of  the  non-advertisers.  This  committee  to  undertake  a  careful 
analysis  of  various  plans  of  accomplishing  the  objectives  and 
with  power  to  act  to  get  their  plans  in  motion  with  the  least 
possible  delay. 

Dan  Gerber 
Ward  H.  Patten 
John  Kramer 
Gordon  C.  Corbaley 
Committee 

PROGRESS  REPORT  ON  STATUS  OF  NATIONAL  PEA 
CANNERS  COOPERATIVE 

Columbus,  Wisconsin 
August  12,  1938 

Mr.  E.  B.  Cosgrove,  Chairman  of  the  Sub-committee  on 
Organization,  and  the  writer  as  Temporary  Chairman  of  the 
Committee  of  the  Whole  have  had  two  or  three  conferences  dur¬ 
ing  the  present  week,  and  present  also  at  some  of  these  con¬ 
ferences  was  John  Kramer,  Chairman  of  the  Wisconsin  Mer¬ 
chandising  Committee  and  A.  F.  Schroeder  of  Winneconne,  who 
was  a  member  of  Committee  of  the  Whole  and  of  Mr.  Cosgrove’s 
Sub-committee  on  Organization. 

Since  the  rest  of  the  country  is  looking  to  see  what  Wisconsin 
is  doing,  we  decided  to  make  an  actual  start  in  Wisconsin,  if 
at  all  possible  to  do  so,  and  three  area  meetings,  one  each  at 
Madison,  Oskosh,  and  Eau  Claire,  have  been  held,  and  while  it 
was  not  possible  to  present  a  finished  plan,  the  plan  presented 
was  roughly  to  organize  under  the  laws  of  the  State  of  Wis¬ 
consin,  which  seem  to  be  just  as  favorable  as  those  of  any  other 
state,  and  organize  it  in  such  a  way  that  if  the  rest  of  the 
nation  did  not  come  along,  that  Wisconsin  and  perhaps  a  few 
of  the  neighboring  states  could  start  off  as  the  going  concern, 
in  the  hope  and  belief  that  other  pea  producing  areas  would 
come  in  as  rapidly  as  they  could,  and  the  organization  plans, 
when  finally  worked  out,  will  be  such  that  the  organization  can 
be  expanded  automatically  as  other  states  or  areas  come  in. 

In  order  to  have  at  least  a  limited  amount  of  working  capital, 
we  decided  to  make  the  basis  $100  per  plant,  which  obviously 
will  not  be  enough  to  go  very  far,  but  hope  it  will  be  enough 
to  get  a  start  in  the  right  direction,  and  on  this  basis,  up  to 
the  present  time,  65  Wisconsin  plants  have  signed  up,  and  it  is 
expected  that  many  more  will  come  in  as  soon  as  the  matter 
is  brought  to  their  attention,  for  the  meetings  were  not  fully 
attended,  and  several  have  already  written  or  called  up  signify¬ 
ing  their  desire. 

A  Wisconsin  Organization  Committee  consisting  of  John 
Kramer,  Sussex,  Wisconsin;  Henry  Seippel,  Central  Wisconsin 
Canneries,  Beaver  Dam;  A.  F.  Schroeder,  Winneconne;  Nornan 
Sorenson,  Gillet,  and  Mr.  MacEldowney,  of  West  Salem,  and  Mr. 
Binzell  of  Marshfield  are  meeting  today  with  Mr.  Orchard,  the 
attorney  for  Department  of  Markets,  and  with  Mr.  Marceilus 
and  Mr.  Beale  of  the  firm  Stevenson,  Jordan  and  Harri'Cn, 
which  firm  have  had  a  world  of  experience  in  the  organize. ion 
and  management  of  some  25  or  more  different  association in 
various  fields,  and  who  can  bring  into  the  picture  actual  work¬ 
ing  knowledge  and  experience  that  no  one  among  the  pea  canuers 
themselves  seem  to  possess. 

Mr.  Cosgrove  and  myself  recognize  that  if  we  are  to  ma  .e  a 
success  of  the  National  movement,  we  must  call  in  someone  irom 
the  outside  to  help  as  none  of  us  can  afford  to  leave  our  iwr. 
business  for  the  length  of  time  necessary  to  assure  sue.  ess, 
besides  which,  even  if  we  had  the  time,  we  know  of  no  one  ir  the 
industry  possessing  the  experience  so  badly  needed  at  this  1  tme. 

It  will  be  recalled  that  the  above  firm  was  mentioned  at  the 
Chicago  meeting  as  being  possessed  of  ability  to  manage  si-me- 
thing  of  this  kind,  and  without  any  obligations  at  all,  they  are 
helping  at  the  present  time  on  a  basis  of  actual  expense  only, 
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Specially  Bred  to  Meet 
Canners’  Requirements 

iiijri’!-;***,  Through  years  of  intensive  plant  breeding,  Land- 
'•*’  reths’  have  developed  specially  selected  strains  that 
canners  can  depend  upon  fully  for  vigorous,  high-yielding,  high- 
quality  crops.  Among  Landreths’  Proven  Seeds  are  included  not 
only  the  well  known  varities  of  garden  vegetables,  but  also  a  number 
of  exclusive  Landreth  strains  that  are  immensely  profitable  for  can¬ 
ning.  A  notable  characteristic  of  all  Landreths’  Seeds  is  trueness  to 
type,  providing  that  uniformity  so  essential  in  building  up  a  reputa¬ 
tion  for  branded  goods  of  dependable  quality. 

D.  LANDRETH  SEED  CO. 


DEPT.  15 


BRISTOL,  PA. 


TOMATOES 

Crown  Picked  Certified,  Certified 
and  Uncertified  Tomato  Seed  of 
all  varieties  used  by  canners. 

• 

CORN 

Our  Hybrid  Sweet  Corns  are, 
without  exception,  the  finest 
strains  of  these  varieties  obtain¬ 
able.  Unequalled  for  canning. 

• 

PEAS 

N  oted  for  consistently  high  quality, 
uniformity  and  high  yield.  We 
grow  all  of  the  canners'  varieties 
for  both  canning  and  freezing. 

• 

BEETS 

Landreths  Best  Beet  is  unexcelled 
for  canning.  It  is  similar  to  but 
superior  to  Detroit.  Flesh  is 
solid,  deep  dark  red,  but  few 
white  rings,  is  sugary  and  of  ex¬ 
cellent  quality. 

• 

300  OTHER 
V  ARIETIES 

including  beans,  cucumber,  pump¬ 
kin,  squash,  carrot,  cabbage, 

I  spinach  and  numerous  other  can¬ 
ning  specialties. 


HANSEN  FRUIT  AND  VEGETABLE  FILLER 


Fastest  and  Cleanest 
on  the  Market! 


/'’ANNING  seasons  are  so  short  that  canners  have  to  can 
fast  while  they  can.  That  demands  speed  in  filling  fruits 
and  vegetables.  And  SPEED  is  what  you  get  with  the 
simply  but  durably  built  HANSEN  Fruit  and  Vegetable 
Filler.  Up  to  70  cans  per  minute — depending  on  the  pro¬ 
duct!  That’s  the  performance  this  Masterbuilt  Filler  gives 
you  hour  after  hour,  day  after  day — for  a  hand-packed 
quality  fill  on  a  wide  range  of  Fruits  and  vegetables. 


And  talk  about  cleanliness.  All  its  parts  are  readily  accessi¬ 
ble  for  removal  and  cleaning  without  the  use  of  special  tools. 
Write  for  complete  information  about  speed,  cleanliness,  and 
Is  15  other  radical  improvements  over  other  Hand-Pack 
j  dlers— also  for  details  on  the  HANSEN  Beet  Topper,  great 
'.ompanion  profit-maker. 


RNSEN  CANNING  MACHINERY  CORP. 

'E0ARBUR6,  WIS.  U.S.A. 


Cu'.ifornia  Representative:  1 

Kins?  Sales  &  EngineerinK  Co.  i 

206-210  First  Street  / 

San  Francisco,  Calif.  /|' 


Seaboard  Representative: 
Wm.  T.  Howeth 
Lewes,  Delaware 

Inicriitountain  Representative : 

•lames  Q.  Leavitt  Company 
19.55  1st  Ave.  S.,  Seattle,  Wash. 
905  First  Security  Bank  Bldg. 
Ogden,  Utah 


With  Worm  feed  In 
Hopper  and  I’lunger- 
Uriner  the  speed  of 
the  HANSKX  Fruit 
and  Vegetable 
Filler  steps  to  70 
cans  per  minute  and 
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in  the  belief  that  their  knowledge  and  experience  would  be 
given  due  consideration  if  and  when  the  organization  reaches 
the  point  that  management  is  going  to  be  needed. 

I  have  had  numerous  letters  from  many  different  parts  of  the 
country,  mostly  of  a  favorable  nature,  although  a  few  are 
frankly  unfavorable,  which,  of  course,  is  to  be  expected,  and 
based  on  the  tone  of  these  letters,  it  is  believed  by  Mr.  Cosgrove 
and  myself  that  if  the  leaders  in  different  areas  and  states  can 
call  meetings  very  much  as  we  have  done  here  in  Wisconsin, 
and  have  Mr.  Marcellus  or  Mr.  Beale  present,  that  they  can  be 
very  helpful  in  crystallizing  this  thing  into  definite  action  in 
shorter  time  than  if  we  go  ahead  with  more  or  less  amateurish 
efforts  of  our  own. 

I  dislike  to  subject  the  members  of  the  original  Chicago  com¬ 
mittee  to  the  loss  of  time  and  expense  incident  to  getting 
together  again,  if  it  can  be  avoided,  and  yet  I  do  not  wish  to  take 
any  more  responsibility  than  Mr.  Cosgrove  and  I  have  already 
taken,  as  outlined  above,  and  before  calling  such  a  meeting,  I 
would  like  the  reactions  of  each  one  to  whom  this  report  is  sent 
to  the  suggestion  that  a  series  of  meetings  in  Illinois,  Minnesota, 
Michigan,  Indiana,  New  York  and  the  Tri-States  be  held  as 
quickly  as  possible  and  called  on  non-conflicting  dates  so  that 
the  gentlemen  from  Stevenson,  Jordan  and  Harrison  can  be 
present  at  all  of  them,  and  if  any  degree  of  success  is  obtained 
thereby,  comparable  to  what  has  already  been  done  in  Wis¬ 
consin,  they  could  then  be  sent  on  to  Utah  and  the  Pacific 
Northwest. 

In  the  three  regional  Wisconsin  meetings,  while  the  proposed 
merchandising  and  publicity  campaign  was  discussed,  no 
subscriptions  were  circulated  for  it,  as  it  has  been  felt  that 
it  was  a  waste  of  time  to  try  to  get  subscriptions  on  a  basis  of 
a  cent  a  case  for  merchandising  publicity,  unless  or  until  a 
picture  had  been  developed  to  a  point  where  a  considerable  part 
of  the  pea  producing  area  of  the  country  was  committed  to  the 
general  plan,  but  it  is  confidentially  believed  that  the  same 
Wisconsin  canners  who  came  in  to  support  an  organization 
capable  of  developing  a  number  of  the  objects  would  likewise 
come  in,  on  the  merchandising  angle  of  it  when  it  was  assured 
that  there  was  enough  to  make  it  feasible. 

I  realize  that  some  money  will  be  necessary  even  for  what 
has  been  outlined  above,  but  Mr.  Cosgrove  telephoned  on 
Monday,  August  1st,  following  the  Chicago  meeting,  advising 
that  certain  supply  concerns  had  signified  their  willingness  to 
underwrite  a  limited  amount  of  expense,  and  we  know  of  no 
way  where  a  small  amount  of  money  will  assure  us  a  maximum 
amount  of  results  as  in  the  method  outlined  herein. 

The  writer  will  be  able  to  serve  as  temporary  chairman  for 
only  a  very  limited  length  of  time,  for  the  business  affairs  of 
his  own  company  demands  his  full  time,  besides  which  two 
members  of  his  family  are  in  the  hospital  at  the  present  time 
just  having  undergone  serious  operations,  and  he  cannot  be 
expected  to  continue  to  devote  much  time,  except  as  a  par¬ 
ticipating  member,  and  it  is  therefore  highly  important  that 
such  organizing  work  as  is  to  be  done  be  done  by  someone  else, 
and  we  believe  the  methods  outlined  herein  will  be  more  success¬ 
ful  than  any  other  method. 

May  I  ask  for  your  reaction  by  return  mail,  for  up  to  the 
present  time,  we  have  not  committed  ourselves  with  Stevenson, 
Jordan  and  Harrison  beyond  the  limited  amount  of  work  they 
are  doing  this  week  in  Wisconsin. 

If  you  favor  the  plan,  we  believe  it  will  be  unnecessary  to 
call  our  group  together  for  a  couple  of  weeks  during  which  time 
we  should  be  able  to  know  as  a  result  of  the  several  meetings 
that  we  propose  to  have  called  in  the  states  mentioned,  whether 
there  will  be  any  chance  of  going  ahead. 

A  wire  just  received  from  Portland,  Oregon,  from  F.  Lowden 
Jones  of  Walla  Walla,  Washington,  reads: 

“Packers  this  district  generally  favor  plan  for  grading  and 
merchandising  some  hesitate  awaiting  Libby  attitude.  Utah 
canners  want  to  know  what  Calpack  will  do  if  these  two  firms 
would  commit  themselves  would  hasten  action  otherwise  my 
suggestion  would  have  to  submit  pledge  to  be  binding  when  two- 
thirds  of  pack  is  signed  up.” 

Yours  very  truly, 

F.  A.  STARE, 

Temporary  Chairman 


MORE  PROGRESS 

MADISON,  WISCONSIN,  August  19 — Representing  more 
than  half  of  the  pea  production  of  the  state,  Wisconsin  canners 
announced  today  that  they  are  moving  ahead  full  speed  toward 
the  formation  of  a  nation-wide  organization  to  be  known  as  the 
Canned  Pea  Marketing  Cooperative.  With  approximately  30  per 
cent  of  the  national  production  of  peas  within  its  borders,  it  is 
quite  natural  that  the  Wisconsin  canners  should  have  taken  the 
lead  in  this  movement. 

Articles  of  incorporation  have  already  been  filed  and  there  is 
to  be  a  national  meeting  in  Milwaukee  on  August  30,  at  which 
time  pea  canners  from  all  producing  states  will  be  invited  to 
participate,  launching  both  the  educational  and  cooperative  move¬ 
ments  simultaneously. 

Primarily  the  object  of  this  corporation  shall  be  to  improve 
market  conditions  in  the  canned  foods  industry  through: 

1.  The  collection  and  dissemination  of  statistical  information. 

2.  The  promotion  of  uniform  gi’ades  and  standards. 

3.  The  development  of  better  merchandising  and  marketing. 

4.  The  elimination  of  unfair  trade  practices;  and  the  perform¬ 
ance  of  other  activities  designed  to  promote  the  welfare  of 
the  canned  foods  industry. 

Membership  shall  be  open  to 

(a)  Persons  maintaining  pea  canning  establishments  and 
actively  engaged  in  processing  or  merchandising  canned 
peas,  and 

(b)  Persons  operating  as  field  bi’okers  in  the  canned  pea  in¬ 
dustry  as  determined  by  the  Board  of  Directors. 

Each  canner  of  vegetables  operating  in  the  State  of  Wisconsin 
shall  be  asked  to  become  a  member  on  the  following  basis:  That 
he  be  requested  to  buy  one  share  of  stock  for  each  plant  that 
he  operates  in  the  State  of  Wisconsin.  Also,  each  field  broker 
who  is  an  associate  member  of  the  Wisconsin  Canners  Associa¬ 
tion  shall  be  requested  to  purchase  one  share  of  stock. 

Each  member  shall  be  entitled  to  one  vote  irrespective  of  how 
many  shares  he  owns. 

The  Board  of  Directors  elected  from  the  membership  shall 
consist  of  the  following: 

2  members  from  canners  operating  over  two  plants 
2  members  from  canners  operating  a  single  plant 
2  members  from  the  field  brokers’  association. 

The  President  and  Secretary  of  the  Wisconsin  Canners  Associa¬ 
tion  shall  be  ex  officio  members  of  the  Board  of  Directors  and 
shall  have  the  same  voting  power  as  the  other  Directors. 

• 

F.  S.  C.  C.  PURCHASES  154,253  CASES  OF 
CANNED  TOMATOES  IN  OZARK  AREA 

HE  Federal  Surplus  Commodities  Corporation  has 
accepted  for  purchase  154,253  cases  of  canned 
tomatoes  in  the  Ozark  area  of  Southwestern  Mis¬ 
souri,  Northwestern  Arkansas,  and  Northeastern 
Oklahoma,  under  a  recently  authorized  program,  the 
Agricultural  Adjustment  Administration  announced 
Aug.  15.  This  purchase  of  1937  holdings  is  being  mrde 
in  order  to  encourage  domestic  consumption  of 
tomatoes  and  to  improve  grower  income  from  the  s  de 
of  tomatoes  for  canning.  All  tomatoes  purchased  are 
to  be  distributed  to  needy  persons  on  relief. 

Offerings  totaling  482,396  cases  were  received  fi  )m 
70  canners  direct  or  through  their  authorized  agei  ts. 

Acceptance  of  offers  is  conditioned  upon  canners 
furnishing  the  F.  S.  C.  C.  certified  statements  relative 
to  the  prices  they  paid  or  will  pay  growers  for  1’'38 
crop  tomatoes  to  be  used  in  canning.  Certified  sti  t^ 
ments  already  filed  indicate  that  growers  have  been  or 
will  be  paid  $12  to  $14  per  ton  for  U.  S.  No,  I’s,  $8  jer 
ton  for  U.  S.  No.  2’s,  and  $10  to  $12  per  ton  for  bald 
run. 
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Pedmont  LabelCoim  pany 


pESICNERS  '  -  LITHOGRAPHERS 


KEEP  YOUR  INSURANCE 
ABREAST  OF  YOUR  RISING 
VALUES 


YOU  CAN  DO  THIS 
AUTOMATICALLY 
WITHOUT  EXTRA  COST 


through 


CAHNERS  EXCHANGE  SUBSCRIBERS 


“It  ha*  everything  with  half  the  part*’' 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


PLANTERS  I  brace  hand  made  baskets  with  top  kes 
hoop  and  galvanized  center  wire 


TOMATO  FIELD  BASKETS 


to  /neet  your  trade  requirements. 


Progressive  canners  everywhere  use  §  baskets  instead  of  old 
fashion  field  crates  because  they  save  time,  labor,  space  and 
money.  Tomatoes  keep  longer  in  baskets  because  of 
thorough  ventilation.  Planters  superior  packages  have  set 
the  pace.  Four  types,  four  prices.  Writefor  prices  and  samples. 

Largest  manufacturers  of  fruit  and  vegetable  packages 
in  the  United  States. 


PLANTERS  MANUFACTURING  COMPANY,  INC. 

Portsmouth,  Virginia 
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THE  CONDITION  OF  CROPS 

As  Reported  by  CANNERS* 


CORN 

COLORA,  MD.,  August  15,  1938 — Yellow  variety  made  three  tons 
per  acre  and  expect  the  white  to  be  fully  as  good. 

CANASTOTA,  N.  Y.,  August  17,  1938 — The  only  contracted  crop 
we  have  left.  Showing  up  about  80  per  cent  average  crop.  Our 
moisture  has  come  in  spots  and  has  caused  much  unevenness  in 
yield.  With  our  reduced  acreage,  should  pack  about  60  per  cent 
of  last  year,  but  much  can  happen,  as  yet,  to  later  fields. 

SABINA,  OHIO,  August  13,  1938 — Have  reduced  our  acreage 
33%  per  cent  this  year  from  our  normal  acreage  of  the  past  five 
years.  All  of  the  canners  in  this  territory  have  reduced  their 
acreage  approximately  the  same  amount;  some  of  them  even 
more.  Have  just  completed  a  survey  of  all  our  acreage  and 
we  find  that  the  damage,  because  of  excessive  rainfall,  which 
has  drowned  out  all  the  corn  in  the  low  spots,  has  ruined  18  per 
cent  of  our  reduced  acreage.  We  feel  that  this  will  hold  for  all 
canners  in  this  territory,  as  our  acreage  overlaps  with  five  other 
plants  in  this  vicinity.  All  of  our  acreage  this  year  is  in 
Narrowgrain;  have  had  about  one-third  of  our  acreage  in  Golden 
Bantam  in  former  years.  All  of  the  corn  in  this  territory,  ex¬ 
cept  that  which  has  been  either  drowned  and  washed  out  by 
flood  waters,  or  drowned  out  and  fired  in  the  low  parts  of  fields, 
is  in  very  excellent  condition  and  will  produce  practically  a 
normal  crop,  if  the  fall  is  late  enough  and  we  do  not  have  an 
early  frost.  There  was  very  little  corn  planted  until  near  the 
last  of  May  and  a  great  part  of  the  acreage  in  this  territory 
was  planted  in  June,  which  is  considered  late  for  this  territory. 

TOMATOES 

HARRISON,  ARK.,  August  12,  1938 — Doing  fairly  well  but  there 
is  nothing  business-like  in  canning  them  this  year.  Apparently 
the  Government  and  its  men  on  a  nice  payroll  know  nothing 
about  the  cost  of  canning  and  hurt  the  industry  by  attempting  a 
price  so  cheap.  This  practically  sets  the  market  and  now  com¬ 
mercial  buyers  are  offering  a  losing  market  price.  No  contracts, 
no  obligations,  but  the  canning  business  has  gone  with  the  wind. 

PEA  RIDGE,  ARK.,  August  12,  1938 — Packing  getting  under  full 
swing;  badly  damaged  by  dry  hot  weather.  Looks  like  it  is 
damaged  75  per  cent. 

PETTIGREW,  ARK.,  August  13,  1938 — In  our  locality  condition 
is  about  75  per  cent.  Right  in  our  immediate  territory  it  has 
rained  and  tomatoes  are  looking  good,  but  part  of  the  county  is 
dry  and  tomatoes  are  drying  up. 

KNIGHTSTOWN,  IND.,  August  11,  1938 — Crop  about  70  per  cent 
normal.  Prospective  yield  four  tons;  quality  good. 

WINCHESTER,  IND.,  August  12,  1938 — Prospective  yield  going 
downward.  Early  water  damage.  Vines  defoliating,  indicating 
a  light  crop  and  poor  quality.  A  few  more  hot  days  will  mean 
disaster.  At  present  we  estimate  pack  at  60  per  cent  of  1937. 

NOVINGER,  MO.,  August  12,  1938 — We  have  155  acres  with 
prospective  yield  800  tons;  normal  crop.  Now  canning  1938 
pack.  Quality  good  and  prospects  for  average  pack. 


*Canners  or  their  fieldmen  are  urged  to  make  frequent  reports 
on  the  condition  of  their  crops  to  keep  this  column  up  to  the 
minute.  Address  your  communications  to  THE  CANNING 
TRADE,  20  S.  Gay  Street,  Baltimore,  Md. 


OSGOOD,  MO.,  August  16,  1938 — Condition  of  crop  is  normal. 
Yield  is  impaired  25  per  cent  due  to  insect  pests  and  excessive 
hot  weather  during  blooming  season.  Late  rains  have  benefitted 
our  pack.  The  peak  will  be  in  September.  Indications  are  that 
the  yield  will  be  average  to  good,  if  early  frost  is  not  prevalent. 

RICHLAND,  MO.,  August  11,  1938 — Crop  about  75  per  cent  of 
normal.  Lack  of  moisture  affecting  crop  considerably.  Acreage 
reduced  20  per  cent  of  normal. 

TIPPECANOE  CITY,  OHIO,  August  15,  1938 — Crop  in  this  section 
has  suffered  from  too  much  rain  and  hot  weather.  Many  toma¬ 
toes  burned  and  rotting  on  the  vines.  Looks  about  like  60  per 
cent  of  a  normal  crop. 

BUFFALO  STATION,  VA.,  August  17,  1938 — Wet  weather  prior  to 
August  10th  has  reduced  crop  beyond  any  chance  of  a  normal 
yield.  Do  not  believe  crop  condition  over  75  per  cent,  even  with 
favorable  weather  from  now  on. 

TEMPLEMAN  CROSSROADS,  VA.,  August  13,  1938 — Acreage  83  per 
cent.  Too  much  rain  in  July  to  August  10th.  Most  of  early 
crops  gone.  Late  crop  will  be  in  in  two  weeks.  Weather  condi¬ 
tions  now  fair. 

wiRTZ,  VA.,  August  15,  1938 — Think  that  25  per  cent  of  a 
normal  yield  would  be  about  right.  There  are  not  many  toma¬ 
toes  on  the  vines,  and  those  that  are  there  are  rotting  very 
badly.  Lots  of  the  vines  are  dying. 

BEANS 

PEA  RIDGE,  ARK.,  August  12,  1938 — No  fall  crop  planted. 

NOVINGER,  MO.,  August  12,  1938 — Cut  Green:  We  have  30 
acres.  Prospective  yield  30  tons.  Yield  about  half  because  it 
has  been  too  dry. 

NORTH  ROSE,  N.  Y.,  August  15,  1938 — Wax:  Acreage  cut  30  per 
cent.  Wet  weather  has  materially  reduced  the  yield  and  look 
for  smaller  yield  per  acre  than  in  1937. 

OTHER  ITEMS 

NORTH  ROSE,  N.  Y.,  August  15,  1938 — Bartlett  Pears:  With 
plenty  of  moisture  the  pears  run  good  size  and  crop  is  about 
75  per  cent.  Some  hail  damage. 

Apples:  Estimated  52  per  cent  crop. 

HARTFORD,  wis.,  August  10,  1938 — Here  in  Wisconsin  the 
canners  have  had  the  best  crops  that  they  have  had  at  any  Jme 
in  the  last  twenty  years.  It  has  been  a  number  of  years  .hat 
we  have  had  to  mow  our  lawns  every  week  since  spring,  and 
today  they  are  just  as  green  as  they  were  in  the  springtime 

• 

West  Pembroke,  Me.,  August  17,  1938 — Sardine  fish¬ 
ing  on  the  Maine  coast  has  been  practically  a  fai  ure 
this  year,  and  the  pack  abnormally  light.  This  ye  ir’s 
total  pack  is  not  over  220,000  cases,  while  the  pac  i  to 
the  same  date  a  year  ago  was  fully  950,000  cases. 

Practically  every  Maine  sardine  packer  has  enti ’ely 
withdrawn  from  the  market  until  some  of  the  orters 
already  on  file  can  be  shipped  out,  and  prospects  een 
of  packing  more  sardines. 
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Rod  Corn  Washer 

using  a  combination  oF  accurately  spaced  rods 
and  our  "curtain  of  water  with  the  jet  effect"  is 
the  one  way  that  corn  can  be  washed  absolutely 
clean  and  not  lose  any  milk  or  flavor  out  of  the 
corn.  The  result  is  a  good,  clean,  full-flavored 
pack  that  will  command  top  prices. 

Let  us  tell  you  about  it. 

THE  SINCLAIR-SCOTT  COMPANY 

“The  Original  Grader  House” 

BALTIMORE.  MARYLAND 


Green  Bean  Packers 


Unhesitatingly 

Recommend 

THE  CRCO 

Pre-Grader 


The  CRCO  Rotary  Pre-grader  for  stringless  green 
beans  is  the  most  efficient  ever  produced.  An  exclu¬ 
sive  patented  cylinder  automatically  clears  all  openings 
at  every  revolution,  thus  insuring  steady,  unbroken 
production  and  a  vastly  improved  grading. 


Send  for  complete 
Catalog  No.  381. 


c'^NfR, 


CniJiJnillJei 


Comfeanif,  tncorfioratsd 
Nine  nun  fat  is.  n.v. 

SEATTLE,  WASH. 
COLUMBUS,  WIS. 
INDIANAPOLIS,  IND. 
NIAGARA  FALLS,  CAN. 

A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 

James  Q.  Leavitt  &  Co. 
Ogden,  Utah 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  -  T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 

ALAMEDA,  CALIFORNIA 


s/sH  AM  PEf?  jg 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


FOR  TOMATO  PICKING 

Have  met  the  test  of  the  canning  industry. 
Strong  and  ruggedly  constructed,  will  last 
longer.  Ask  for  samples. 

The  largest  manufacturers  of  canners 
afield  hampers  in  the  world. 


RIVERSIDE 


MANUFACTURING  CG. 

MURFREESBORO,  N.C. 
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LABELS  THAT  SELL 

By  ‘^BETTER  PROFITS”* 


Regular  readers  of  this  column,  if  not  interested 
in  better  labeling  for  their  products  will  do  well 
to  skip  this  article  because  I  am  going  to  cover 
again  some  of  the  same  ground  we  have  covered  before 
and  which  we  will,  no  doubt,  go  over  again  more  than 
once.  It  should  be  covered  by  everyone  concerned  in 
the  improvement  of  the  canned  foods  business  because 
of  its  supreme  importance.  Your  label  is  the  last 
thing  from  your  factory  that  impresses  itself  on  the 
housewife  who  uses  one  of  your  products,  it’s  your 
personal  representative  in  the  homes  of  the  country, 
it’s  read,  we  hope,  just  before  the  purchaser  opens  for 
serving  the  can  of  food  you  have  so  carefully  prepared 
for  her.  If  it’s  truly  representative  of  you  and  your 
pack,  it  will  go  far  in  securing  for  you  a  permanent 
customer.  If  it’s  shoody,  if  it  does  not  speak  as  one 
with  authority,  if  it  trys  to  just  get  by,  you’ll  always 
wish  you  had  used  a  better  one  after  the  lady  who  has 
spent  hard  earned  money  for  a  can  of  your  products 
is  introduced  to  others  informing  her  more  completely 
what  she  may  reasonably  expect  in  the  can,  why  she 
should  continue  to  serve  foods  under  that  label  and 
how  she  may  serve  them  in  a  manner  most  pleasing  to 
the  appetites  of  those  for  whom  she  prepares  about 
a  thousand  meals  a  year. 

In  order  not  to  take  too  much  space  and  at  the  same 
time  give  all  but  about  a  hundred  or  so  readers  some¬ 
thing  to  think  about  before  they  order  more  labels  I 
have  on  my  desk  twelve  cans  only  of  various  juices. 
There  are  as  you  know,  many  more  but  these  twelve 
varieties  will  do  for  the  purpose  I  have  in  mind.  In 
the  main  they  are  attractive  in  appearance,  appetizing 
too  and  as  far  as  color  and  art  work  go  are  far  ahead 
of  labels  we  might  have  compared  ten  years  ago. 
“Handsome  is  as  handsome  does,”  however,  and  we  will 
get  right  into  a  careful  consideration  of  how  effective 
each  may  be  as  an  ambassador  of  good-will  for  the 
packer  and  a  serving  guide  for  the  housewife. 

Take  three  cans  of  tomato  juice,  all  the  same  size, 
all  carrying  no  doubt,  a  juice  well  handled  in  pro¬ 
cessing  and  probably  higher  in  quality  than  the 
average.  Within  the  past  year  or  two,  three  canners 
in  the  United  States  have  completed  an  outstanding 
piece  of  work  in  re-designing  the  labels  on  their  lines. 
Let’s  give  credit  where  credit  is  due  and  say  that  Libby, 
California  Packing  Corporation  and  Stokely  rank  in 
my  opinion  well  among  the  leaders  in  better,  construc¬ 
tive  labeling.  Look  at  the  can  of  Libby’s  Tomato  Juice 
I  have  here  and  note  particulars  contained  on  a  label 
on  a  14  ounce  can.  There  is  of  course,  an  attractive 
vignette  front  and  back  identical  and  carried  out  in  the 
distinctive  layout  used  by  this  fine  packer  to  distinguish 
its  products  from  others  when  all  are  assembled  on  the 
shelves  of  a  retail  distributor.  First  of  all  the  product 
is  labeled  Fancy,  the  statement  is  made  that  Libby’s 
Tomato  Juice  is  a  good  source  of  vitamin  A  and  B  and 
an  excellent  source  of  vitamin  C,  that  its  minerals  help 
to  keep  the  body  normally  alkaline.  The  phrase,  “Vita¬ 


mins  A-B-C”  is  repeated.  We  next  read  that  “Libby’s 
Tomato  Juice  is  the  juice  of  selected,  red,  vine-ripened 
tomatoes  with  less  than  1  per  cent  of  salt  added.  Rich 
in  flavor,  color  and  vitamin  C ;  it  has  much  of  the  food 
value  of  the  fresh  tomato  and  is  good  for  both  children 
and  adults.”  We  are  admonished  to  “Shake  Well”  and 
to  “Serve  Cold.”  On  the  other  side  panel  are  the  fol¬ 
lowing  directions  for  use :  “For  Breakfast  —  Chill 
Libby’s  Tomato  juice  and  serve  in  small  glasses.  For 
Lunch  or  Dinner — Heat  and  serve  plain  or  seasoned 
with  wafers.”  “For  Cream  of  Tomato  Soup — use  as 
you  would  strained  tomatoes.  Tomato  Cocktail,  one 
can  tomato  juice”  and  then  follows  a  receipe  for  a 
delicious  tomato  cocktail.  Aside  from  the  details  I  have 
mentioned  the  net  weight  of  the  container  is  given, 
the  patent  number  and  the  name  and  address  of  the 
packer. 

The  completeness  of  the  label  leaves  little  to  be 
desired,  the  volume  of  sales  in  this  product  indicate 
in  no  uncertain  manner  that  the  purchasing  agents  for 
American  homes  appreciate  the  care  with  which  Libby 
tells  what  is  in  the  can,  what  it’s  to  be  used  for  and 
why !  Another  nationally  known  packer  tells  us  on  his 
label  that  his  juice  is  the  pure  juice  of  vine-ripened 
tomatoes,  lightly  salted,  prepared  so  as  to  retain  the 
deliciousness  of  the  fresh  tomato.  On  this  label  we 
read  as  directions :  “As  a  beverage,  serve  ice  cold.  No 
further  preparation  required.”  There’s  the  complete 
story  as  told  on  the  tomato  juice  label  by  one  of  the 
largest  packers  in  the  country.  A  quality  packer  on 
the  coast  designates  that  his  juice  is  packed  in  Cali¬ 
fornia,  that  it’s  “natural  unsweetened  tomato  juice” 
that  you  should  “chill  before  serving.”  Still  another 
packer  with  his  way  to  make  in  distributing  tomato 
juice  may  not  have  seen  either  of  the  first  two  labels 
I  have  described  or  if  he  has,  simply  don’t  give  a  hang 
whether  or  not  he  sells  any  tomato  juice.  Believe  it  or 
not,  on  an  attractive  label  we  find  the  canners  name 
and  address,  the  net  weight  and  the  brand  name,  “So 
and  So’s  Tomato  Juice,”  nothing  else.  This  packer  as 
I  have  said,  evidently  don’t  care  whether  or  not  you 
serve  his  juice  cold,  it  may  or  may  not  contain  vita¬ 
mins,  if  it  can  be  used  in  making  a  tomato  cocktail 
you  can  only  guess  and  try!  I  ask  you,  whose  label 
will  you  copy  when  you  order  new  labels  for  your 
product?  When  in  the  name  of  common  sense,  vvill 
the  canners  of  this  country  wake  up  and  follow  splen¬ 
did  examples  set  before  us  by  those  who  are  successful 
in  the  business? 

In  the  field  of  grapefruit  juice  we  find  Stokely  ’  dth 
the  four  unusual  receipes  on  the  reverse  side  of  the 
label  as  is  the  case  with  all  Stokely  products.  The 
sales  of  Stokely  products  are  increasing  steadily,  can 


*Readers  are  invited  to  stibmit  selling  plans,  label  designs,  etc., 
to  “Better  Profits"  for  analysis  and  suggestive  criticism.  This 
service  is  conducted  without  charge.  Mail  your  communications 
to  “BETTER  PROFITS”  do  THE  CANNING  TRADE,  iO 
S.  Gay  Street,  Baltimore,  Md. 
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it  r  »t  be  possible  that  there  is  a  direct  relation  between 
inf-.rmative  labels  and  increased  sales?  It  seems  to 
me  that  if  I  had  my  money  and  family  fortunes  in  the 
cairn ng  business  I’d  find  out  by  printing  some  receipes 
on  my  labels.  In  the  case  of  the  grapefruit  juice, 
Stokely  also  tells  us  to  shake  the  can  before  using  and 
that  it  should  be  served  ice  cold.  Being  one  of  a  large 
family,  this  label  also  tells  us  that  we’ll  like  the  fresh 
flavor  of  all  Stokely’s  finest  foods,  and  that,  “Stokely’s 
finest  grapefruit  juice  is  the  pure,  undiluted  juice  from 
fresh,  tree  ripened  grapefruit  with  a  small  amount  of 
sugar  added.”  Here’s  another  lesser  known  grapefruit 
juice,  labeled  so  that  we  will  know  it’s  packed  in  Texas, 
that  sugar  is  added,  that  the  packer  also  packs  another 

delicious  product.  Of  this  juice  the  label  says,“ . 

sweetened  grapefruit  juice  is  the  pure  juice  of  tree 
ripened,  Texas  grapefruit,  with  pure  sugar  added.  It 
is  packed  under  a  new  process  that  retains  to  a  high 
degree  the  delicious  flavor,  natural  flavor  and  vitamin 
C  content  of  the  distinctive  Texas  grapefruit.  No 
preservative  added.  Pasteurized,  deaerated.”  Nothing 
f.bout  chilling,  nothing  about  shaking  before  using,  no 
receipes!  Well,  if  I  were  going  to  depend  on  competi¬ 
tors  furnishing  receipes  for  the  use  of  a  product  I 
packed.  I’d  worry  myself  sick  for  fear  consumers  would 
buy  the  other  fellows  product  instead  of  mine.  But 
the  Missus  says  I  worry  too  much  anyway,  so  maybe 
I’m  wrong ! 

Libby  does  their  usual  swell  job  on  the  label  for 
orange  juice,  tells  you  everything,  gives  2  dandy 
receipes,  even  says  the  orange  chiffon  pie  receipe  will 
make  a  nine  inch  pie!  And  they  urge  you  to  drink  it 
as  it  comes  from  the  can  after  shaking  well  and  chilling. 
A  competitor  says  sugar  is  added  to  their  orange  juice, 
that  it  is  delicious  for  fruit  punches,  breakfast  cock¬ 
tails  and  ices,  that  the  juice  is  extracted  from  whole 
ripe  fruit,  that  it  should  be  chilled  before  serving.  They 
also  tell  us  what  they  pack  in  addition  to  orange  juice 
but  let  us  wonder  how  to  make  the  ices,  cocktails  and 
punches!  Rather  flattering  to  a  housewife’s  ego  but 
not  at  all  helpful !  The  label  on  Del  Monte  unsweetened 
natural,  undiluted  orange  juice  is  not  their  latest  type 
of  label  but  it  does  tell  unmistakably  what  the  juice 
is  made  from,  that  it  should  be  chilled  and  shaken 
before  using. 

I  started  out  to  write  about  twelve  juices  but  space 
will  allow  at  this  time  the  mention  of  only  one  more. 
Concord  grape  juice  with  sugar  added  is  a  newcomer 
in  the  field  of  juices.  We  are  told  what  the  product  is, 
hew  1.  j  serve  it  and  we  are  given  a  receipe  for  grape 
jelly.  If  I  were  having  labels  printed  I  would  work 
with  :  ne  manufacturers  of  some  well  known  fruit 
pecti)  and  include  their  brand  name  in  the  receipe. 
ProYi  >d,  of  course,  they  did  as  much  for  me. 

Wc  you  get  the  idea,  let  your  product  be  old  or 
new,  11  the  customers  how  to  use  it,  if  it  ought  to  be 
shake  ,  tell  ’em  so !  If  it  tastes  best  when  served  cold, 
I  tell  ’e  so !  And  if  you  can  possibly  do  it,  include  a 
receii  or  two  on  the  label.  If  you  are  stuck  for  techni¬ 
cal  ad  ce  in  connection  with  receipes  you  may  wish  to 
nse,  g:i  in  touch  with  your  State  Association  or  the 
Natio.  il  and  I  am  sure  they  will  help  you  get  started 
J’lght.  And  remember,  your  sales  and  profits  will 
mcrea  .  as  you  make  your  labels  fully  informative ! 


OUT  IN  FRONT 

Machines  manufactured  and 
distributed  by  Food  Machinery 
Corporation  are  admittedly  out¬ 
standing  in  quality  and  this  ap¬ 
plies  to  all  equipment, — from  a 
simple  paring  knife  to  the  entire 
line-up  of  ma¬ 
chinery  for  a 
complete  can¬ 
ning  plant. 


CONTINUOUS 
VEGETABLE  PEELER 

(Built  under  Urschel 
Patents) 


A  brand  new  machine 
that  peels  better  and 
faster  with  least  waste 
— feeds  continuously. 

Peels  a  great  variety  of  vegetables  with  a  higher 
yield  per  ton,  a  better  product  to  the  consumer  and 
more  profits  to  you  at  the  end  of  the  season. 


Modern  Canning  Equipment  for  All  Food  Products 


mm 


Sprague-Sells  Division 

HOOP ESTON,  ILLINOIS 

MAIL  COUPON  TODAYl 


, _ V/— -1 

I  FOOD  MACHINERY  CORPORATION  “  ^ 

HOOPESTON,  ILL.  ! 


(Sprague-Sells  Division) 

Please  send 

Q  Full  details  of  the  Continuous  Vegetable  Peeler. 
Q  Your  Complete  General  Catalog. 

Name _ _ 

Firm _ 

Address _ 

City _ 


State 
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FISHING  OFF  of  Ocean  City,  Mary¬ 
land,  these  Pennsylvania  canners  brought 
in  their  Marlin.  Left  to  right:  Captain 
Williams,  Boat,  ‘‘Bessie  B”;  Bonnie 
Bankert,  Blue  Mountain  Canneries, 
Martinsburg,  Pennsylvania;  Bill  Smith, 
Continental  Can  Company,  Baltimore, 
Maryland;  Claude  Barnard,  Blue  Moun¬ 
tain  Canneries,  Martinsburg,  Pennsyl¬ 
vania;  Jim  Smith,  Fawn  Grove,  Penn¬ 
sylvania.  Would  have  had  two  a  piece 
but  the  biggest  ones  got  away,  says  Bill. 
Bonnie  turned  out  to  be  a  fisherman 
despite  his  white  shoes. 


GRAMS  of  INTEREST 


FROSTED  FOODS  PRODUCTS  COMPANY,  organized  by  J.  E.  Bryan 
to  promote  Polarbox,  a  mechanical  frosted  food  cabinet,  was 
recently  merged  with  the  J.  Moss  Equipment  Company  of 
Brooklyn,  New  York,  as  its  subsidiary  in  charge  of  sales  of 
frosted  food  cabinets. 

• 

LEE  DINGEE,  formerly  of  the  Columbus  Foods  Corporation, 
Columbus,  Wisconsin,  and  more  recently  with  Stokely  Brothers 
&  Company,  in  charge  of  private  labels  sales,  has  resigned  from 
this  latter  position  and  plans  to  enter  the  food  brokerage  busi¬ 
ness  in  Milwaukee.  ■ 

• 

THE  BACTERIOLOGICAL  FIELD  LABORATORIES  of  the  National 
Canners  Association  are  now  located  at  the  West  Jefferson, 
Ohio,  plant  of  Crampton  Canneries  and  at  the  Waseco,  Minne¬ 
sota,  plant  of  Fairmont  Canning  Company.  They  will  remain 
at  these  places  for  approximately  another  week.  During  the 
period  personnel  of  these  laboratories  are  available  to  members 
of  the  National  Canners  Association  for  consultation  or  such 
other  service  in  connection  with  spoilage  problems. 

• 

R.  B.  JOHNS,  manager  and  owner  of  the  Antigo  Canning  Fac¬ 
tory,  Antigo,  Wisconsin,  was  killed  in  a  highway  crash  on  the 
evening  of  August  5th.  He  was  riding  in  one  of  his  cannery 
trucks  when  a  car  approaching  from  the  rear,  struck  the  truck 
and  turned  it  over,  throwing  Mr.  Johns  from  the  truck.  When 
picked  up  from  the  shoulder  of  the  road,  he  was  dead  of  a 
fractured  skull.  The  driver  of  the  truck  received  minor  injuries. 
Mr.  Johns  was  born  in  LaCrosse  County,  Wisconsin,  in  1867; 


Readers  are  requested  to  advise  this  journal  of  any  contem¬ 
plated  changes  in  factory  or  equipment  or  other  personal  notes 
of  interest.  Address  communications  to  THE  CANNING 
TRADE,  20  S.  Gay  Street,  Baltimore,  Md. 


was  graduated  from  the  University  of  Wisconsin  with  a  B.A. 
degree  in  agriculture.  For  over  five  years  he  was  superin¬ 
tendent  of  an  agricultural  school  at  Wausau,  Wisconsin,  resign¬ 
ing  that  position  to  enter  a  partnership  with  H.  C.  Head  to 
operate  the  Antigo  Canning  Factory,  of  which  he  later  became 
sole  owner. 

• 

WILLIAM  c.  DARLING,  former  manager  of  the  Sycamore 
(Illinois)  Preserve  Works,  died  suddenly  at  his  home  in  Syca¬ 
more  July  22nd,  at  the  age  of  82  years.  His  canning  career 
began  in  1873.  About  15  years  ago  he  was  awarded  his  Diamond 
Pin  by  the  Old  Guard  Society,  which  signified  50  years  of 
service  in  the  industry.  He  was  one  of  the  oldest  Old  Guard 
members.  Born  at  Webster,  New  York,  May  28th,  1856,  his 
early  training  was  in  the  Cobb  Canning  Factory  at  Fairport, 
New  York.  In  1905  he  became  manager  of  the  Leslie  Canning 
Factory  at  Sycamore,  Illinois  (now  the  Sycamore  Preserve 
Works).  He  remained  with  the  company  until  1933,  when  he 
was  retired. 

• 

BLUEBERRY  PACKERS  and  growers  of  Maine  favor  an  assess¬ 
ment  of  10c  per  bushel  for  an  advertising  fund  for  the  1938 
crop.  Some  300  canners,  growers  and  shippers  attended  a  m  et- 
ing  held  at  Harrington  recently  and  voted  unanimously  for  the 
plan.  F.  M.  Winslow  of  Portland  heads  the  Program  Commit  ee. 


THE  LiPPiNCOTT  COMPANY,  Cincinnati,  Ohio,  have  been  awai  led 
the  contract  of  the  United  States  Navy’s  jam  requirem'  nts 
totaling  400,000  pounds.  The  company  was  one  of  more  t  .an 
100  bidders.  Lippincott  has  specialized  in  Government  busir  ess 
for  almost  50  years,  and  during  the  World  War  was  one  of  the 
Allies  principal  sources  of  supply  for  sweet  goods.  During  ■'hat 
time  practically  all  of  their  production,  averaging  about  800,000 
pounds  per  day,  were  furnished  to  the  United  States  Governn.ent 
and  their  Allies. 
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:rosse  &  BLACKWBn^L,  Baltimore,  are  reconditioning  the  former 
Vi  est  End  Canning  Company  plant  at  Brighton,  Ontario,  Canada, 
f  r  operation  this  season. 

• 

THE  CALIFORNIA  FISH  AND  GAME  COMMISSION,  which  has 
i.vthority  over  commercial  fisheries  in  the  State,  has  taken  over 
remodeled  offices  in  the  Ferry  Building,  San  Francisco. 

• 

OWENS-ILLINOIS  CAN  COMPANY  will  build  an  addition  to  their 
Chicago  plant  at  a  cost  of  some  $200,000. 

• 

SOUTHERN  SALES  SERVICE,  food  brokers,  have  engaged  in 
business  at  383  Brannan  St.,  San  Francisco,  Calif.,  with  Luke 
Acord  as  manager. 

• 

c.  J.  TAGLIABUE  MANUFACTURING  COMPANY,  Park  and  Nostrand 
Avenues,  Brooklyn,  New  York,  have  issued  a  new  64-page 
catalog  illustrating  and  describing  the  many  “Tag”  indicating, 
recording  and  control  instruments  for  temperature  and  pressure, 
copy  of  which  may  be  had  by  addressing  the  company  as  above. 

• 

THE  HAWAIIAN  PINEAPPLE  COMPANY,  LTD.,  reports  a  net  profit 
of  $2,250,731,  after  all  charges,  for  the  fiscal  year  ending  May 
31.  This  compares  with  a  net  profit  of  $3,275,460  in  the  preced¬ 
ing  fiscal  year.  The  annual  meeting  of  stockholders  is  to  be 
held  August  30,  at  which  time  stockholders  will  be  asked  to  vote 
authority  to  directors  to  merge  with  the  company’s  general 
funds  the  proceeds  of  the  sale  of  $5,200,000  of  additional  capital 
stock  and  to  establish  an  executive  committee  with  full  operating 
power  under  authority  of  the  directors. 

• 

AT  A  MEETING  of  the  Rio  Grande  Valley  Citrus  Exchange  held 
recently,  C.  J.  Wildermuth  was  elected  President;  B.  F.  Barnes, 
Vice-President;  L.  V.  Kiester,  Secretary;  J.  B.  Jones  re-elected 
General  Manager,  and  Jack  Drake  re-elected  Secretary  and  Ad¬ 
vertising  Manager. 

• 

DR.  CARL  LUCAS  ALSBERG,  director  of  the  Giannini  Foundation, 
University  of  California,  Berkeley,  has  been  made  a  member 
of  the  Division  of  Foreign  Relations  of  the  Natoinal  Research 
Council.  He  will  aid  with  the  organization  and  coordination 
of  the  council’s  work  in  the  international  field.  Before  joining 
the  Giannini  Foundation,  Dr.  Alberg  was  head  of  the  Stanford 
University  Food  Research  Institute  and  head  of  the  United 
States  Bureau  of  Chemistry  in  the  Department  of  Agriculture. 

• 

ELVON  MUSICK,  who  assisted  in  the  organization  of 
the  Pineapple  Producers  Cooperative  Association, 
Honolulu,  T.  H.,  and  who  has  served  as  Manager  for 
the  past  five  years,  has  been  elected  President,  succeed¬ 
ing  John  Waterhouse.  Clyde  Queen  has  been  made 
Secretary. 

• 

THE  CALIFORNIA  STATE  SUPREME  COURT  has  upheld 
the  constitionality  of  the  Unfair  Trade  Practices  Act  as 
an  ended  in  1935  which  prohibits  merchants  from 
sel'  ng  below  cost  with  intention  to  injure  competitors 
an.  to  lessen  competition.  The  ruling  held  that  the 
ac’  !s  in  the  public  welfare  and  that  the  advancement 
of  he  welfare  of  citizens  is  properly  a  concern  of  the 
St  e 

• 

■-  ARK  MOUNTAIN  CANNING  COMPANY,  Springfield, 
Mi  ouri,  which  operates  eight  branch  plants  in  Mis- 
soi  1  and  Texas,  has  asked  permission  of  the  Courts  to 
re-  ganize. 

CANCO’S  MR.  STURDY  SPEAKS 

gust  23 — Altoona,  Pa.,  Rotary  Club,  at  noon. 

A  .just  25 — York,  Pa.,  Kiwanis  Club,  at  6:00  P.  M. 

8  tember  1 — Hyannis,  Mass.,  Rotary  Club,  at  noon. 


DISTRIBUTORS  ACTIVITY 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 

SUPERS  AND  PRICE-CUTTING 

DEFINITE  pronouncement  on  the  attitude  of  super¬ 
market  operators  on  the  question  of  price  cutting  on 
nationally  known  food  brands  is  expected  to  come  out  of  the 
second  annual  convention  of  the  Super  Market  Institute,  which 
will  be  held  in  Chicago,  September  19-20-21. 

William  H.  Albers,  former  Kroger  executive  and  now  presi¬ 
dent  of  Albers  Super  Markets,  operating  a  chain  of  supers 
throughout  the  midwest,  with  headquarters  in  Cincinnati,  will 
speak  on  price  problems  in  connection  with  national  brands 
before  the  operators’  gathering.  Mr.  Albers  is  president  of  the 
Institute.  Paul  S.  Willis,  president  of  the  Associated  Grocery 
Manufacturers  of  America,  will  be  another  speaker  before  the 
super  market  gathering,  and  is  also  expected  to  touch  on  the 
subject  of  price  maintenance  on  national  brands. 

Tentative  program  plans  now  being  formulated  by  the  Insti¬ 
tute  indicate  that  a  busy  three-day  program  for  the  annual 
gathering  will  attract  a  large  attendance  of  super-market 
operators  from  all  sections  of  the  country.  The  convention  is 
also  expected  to  draw  food  products  manufacturers,  canners, 
and  packers  who  are  showing  increasing  interest  in  the  rapid 
expansion  of  this  relative  newcomer  to  the  ranks  of  food 
distribution. 

Predictions  at  the  start  of  the  year  indicated  that  the  super¬ 
market  industry  was  anticipating  a  100  per  cent  increase  in 
the  number  of  such  units  during  1938.  Development  programs 
announced  during  the  first  half  of  the  year  have  indicated  that 
this  expansion  was  well  on  the  way  toward  accomplishment.  In 
addition  to  the  numerous  new  super-market  enterprises  launched 
by  independent  retailers  who  have  stepped  up  the  volume  of 
their  operations.  Great  Atlantic  and  Pacific  Tea  Company,  and 
other  corporate  chain  companies  as  well,  have  branched  out 
in  a  pronounced  way  into  this  type  of  operation  during  the  year. 

The  growth  of  supers  has  been  so  rapid  that  this  new  arm  of 
food  distribution,  like  the  chains,  is  now  finding  itself  the  target 
of  discriminatory  tax  proposals.  A  number  of  local  ordinances 
proposing  assessments  of  $5,000  to  $10,000  per  year  on  such 
establishments  have  been  defeated  recently. 

A.  &  P.  HITS  BACK 

Great  Atlantic  &  pacific  tea  co.  disclosed  this 

week  that  it  has  adopted  a  policy  of  cooperating  with 
consumer  or  other  public  groups  “which  provide  an  open  forum 
for  the  discussion  of  hidden  taxes  and  all  trends  and  measures 
affecting  the  cost  of  living.”  The  announcement  came  coinci¬ 
dentally  with  disclosure  that  the  big  chain  has  given  the 
Emergency  Consumers  Tax  Council  of  New  Jersey  $2,000  to 
aid  in  financing  its  operations,  and  that  the  chain’s  public  rela¬ 
tions  counsel  has  lent  the  New  Jersey  groups  some  of  its  per¬ 
sonnel  in  promoting  the  formation  of  new  councils. 

The  big  chain,  of  course,  is  interested  in  arousing  consumer 
consciousness  with  regard  to  the  spread  of  alleged  discrimina¬ 
tory  chain  store  taxation  in  the  various  states.  The  current 
legislative  trend,  it  is  generally  believed,  will  mean  the  end  of 
the  interstate  food  chains,  as  now  constituted,  if  not  curbed. 

The  current  defensive  move  of  A.  &  P.  may  prove  an  impor¬ 
tant  factor  in  the  chain  tax  issue,  and  may  be  counted  upon 
to  lead  to  controversy  in  which  claims  and  counter-claims  regard¬ 
ing  the  relative  efficiency  of  corporate  chains  and  independent 
food  distributors  will  be  bandied. 

Such  controversy  offers  little  for  the  welfare  of  the  industry, 
but  is  a  natural  reaction  on  the  part  of  the  chains,  which  have 
been  hard  pressed  during  the  past  few  years  by  the  persistent 
attacks  which  they  have  been  subjected  to. 

(Continued  on  page  26) 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE— MACHINERY 


SITUATIONS  WANTED 


CONSOLIDATED  OFFERS:  1  Solid  nickel,  jacketed,  agitated 
Vacuum  Pan,  100  gal.  MISCELLANEOUS:  Copper  and 
aluminum  Cooking  Kettles;  Retorts;  Can  and  Bottle  Labelers; 
Glass  Lined  Tanks;  Pumps;  Vacuum  Pans,  etc.  A-1  condition. 
Quick  delivery.  We  buy  and  sell  from  a  single  item  to  a  com¬ 
plete  plant.  Consolidated  Products  Co.,  Inc.,  18-20  Park  Row, 
New  York  City. 


FOR  SALE — Sewage  or  Disposal  Plants  and  equipment  for 
chlorinating  polluted  water.  Write  us  in  regard  to  the  only 
nationally  accepted  sewage  screen  for  waste  disposal ;  also  regard¬ 
ing  equipment  for  chlorinating  waste  cannery  water.  We  can 
help  you  conform  with  state  laws  at  little  expense.  A.  K.  Robins 
&  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  canning  machinery. 


FOR  SALE — Two  Hydraulic  Presses,  complete.  Make  us  an 
offer.  Edwin  Fallas  &  Co.,  Lowell,  Mich. 


WANTED — Position  as  Superintendent  or  Food  Chemist. 
Nine  years  technical  experience  in  canning  plant  and  laboratory 
work  as  food  chemist  and  supervisor.  Employed  at  present  but 
desire  change  to  a  smaller  city.  Address  Box  B-2282  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  plant  canning  a  dry  pack.  Good 
references.  Location  not  essential.  Address  Box  B-2301  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  pickling  expert,  authority  on 
pickling  methods,  hot  or  cold  processing,  any  and  all  styles  of 
pickles,  relishes,  sauces,  brine  stock,  mayonnaise.  Outstanding 
experience  from  seed  to  finished  product.  Age  37,  married. 
Excellent  references.  Can  take  full  charge.  Address  Box 
B-2309  c/o  The  Canning  Trade. 


FOR  SALE — One  Ayars  Perfection  Pea  Filler  for  No.  2 
cans.  This  machine  has  been  used  for  peas,  whole  grain  corn 
and  lima  beans.  Good  condition.  Address  Box  A-2322  e/o  The 
Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Florida  Canning  Plant,  located  in  leading  South 
Florida  vegetable  and  fruit  section,  producing  tomatoes,  beans, 
peppers,  cucumbers,  blackeye  peas,  green  corn,  leaf  and  root 
vegetables,  and  a  superior  quality  of  grapefruit  and  oranges. 
New  concrete  block  building  with  concrete  floors,  now  partially 
equipped.  Excellent  water  supply,  high  grade  labor  available. 
Seventy  miles  southeast  of  Tampa  on  A.C.L.R.R.,  paved  roads  in 
every  direction.  Plant  available  on  case  rental  basis  for  fall 
and  winter  season.  Will  give  long  time  lease.  Investigate. 
Town  of  Zolfo  Springs,  Zolfo  Springs,  Fla. 


CANNING  MACHINERY 

FOR  THE 

DISCRIMINATING  BUYER 


Complete  plants  for 

Peas,  Corn,  Beans,  Tomatoes,  Citrus  Fruits 
Sea  Foods  and  other  Commodities. 

Write  For  Catalog. 

A.  K.  ROBINS  &  CO,  Inc., 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 

WISE 

A  lunatic  in  the  asylum  who  was  pushing  a  wheel¬ 
barrow  upside  down  was  stopped  by  a  visitor  who 
asked :  “What’s  the  idea  ?” 

“I’m  not  crazy,”  was  the  retort.  “Yesterday,  they 
filled  it  with  bricks.” 

EXPERT 

“Oh,  yes,”  said  the  pilot  of  the  steamboat,  “I’ve 
been  on  this  river  so  long  I  know  where  every  stump 
is.” 

Just  then  the  boat  struck  a  stump  which  shook  it 
from  stem  to  stern. 

“There,”  he  continued,  “that’s  one  of  them  now.” 

The  squad  of  recruits  had  been  out  to  rifle  range  for 
their  first  try  at  markmanship.  They  knelt  at  250 
yards  and  fired.  Not  a  hit.  They  moved  up  to  200 
yards.  Not  a  hit.  They  tried  at  100  yards.  Not  a  hit. 

“Fix  bayonets  and  charge!”  the  sergeant  bawled. 
“It’s  your  only  chance.” 

A  Scotchman,  teaching  his  little  boy  to  walk,  made 
the  boy  take  long  steps  in  order  to  save  his  shoes. 
Result:  The  little  boy  ripped  his  pants. 

They  tell  the  story  of  a  famous  actor  who  was  often 
accustomed  to  show  a  great  interest  in  the  lesser  lights 
about  him.  One  day  he  was  good-naturedly  conversing 
with  one  of  the  stagehands.  “And  what,  my  man,  is 
your  vocation?”  queried  the  condescending  matinee 
idol. 

“I’m  a  Baptist,”  was  the  reply. 

“No,  no,  good  fellow,  that  is  your  belief.  I  want  to 
know  your  vocation.  For  example,  I  am  an  actor.” 

Said  the  scene  shifter :  “Naw,  that’s  your  belief.” 

Wife:  I  want  to  do  some  shopping  today,  dear,  if 
the  weather  is  favorable.  What  does  the  paper  say  ? 
Husband:  Rain,  hail,  thunder  and  lightning. 

Doctor:  For  your  insomnia  I  prescribe  a  glass  of 
wine  every  half  hour. 

Pc'ient:  Will  that  put  me  to  sleep? 

Doctor:  No,  but  it  will  make  you  more  satisfied  to 
stay  -wake. 

Ho:  Were  you  in  Vienna  last  summer? 

She:  No. 

He  •  What  a  coincidence !  Neither  was  I. 

“I  ot  up  at  dawn  yesterday  to  see  the  sun  rise. 

“W  11,  you  couldn’t  have  picked  a  better  time.” 

“Doctor,  there  are  times  I  feel  like  killing  myself. 
Whac  shall  I  do?” 

“Just  leave  it  to  me.” 


Kook-More  Koils  and  Indiana  Pulpers  and 
Finishers  for  Immediate  Shipment 

•  We  always  endeavor  to  have  in  our  warehouse  during  the 
canning  season,  Indiana  pulpers  and  finishers  in  regular  models 
ready  to  fill  emergency  orders  .  .  .  also,  various  sizes  of  Koolc- 
More  Koils  ready  for  assembly  into  old  tanks.  Should  an  unforseen 
need  develop  for  a  pulper,  finisher  or  cooking  coils,  wire  or 
telephone  your  order. 

Remember,  too,  we  are  headquarters  for  all  supplies,  sundries 
and  accessories  usually  required  in  a  canning  plant  and  carry 
stocks  of  many  items  for  immediate  shipment.  Consult  your  copy 
of  Langsenkamp  Catalog  No.  38. 

F.  H.  LANGSENKAMP  COMPANY 

''Efficiency  in  the  Canning  Plant”  INDIANAPOLIS,  IND. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


IVrile  for  Catalogue  and  further  particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


TOMATO  CRUSHER  and  PUMP 

CRUSHES  &  CONVEYS  REGARDLESS  OF  SIZE  OR  QUANTITY 

This  combination  of  Chop¬ 
per  or  Crusher  and  Pump 
has  proven  very  successful 
on  Tomatoes,  Apples,  and 
like  foods.  Built  entirely 
of  Stainless  Steel  where 
food  comes  in  contact  with 
the  metal.  Built  either 
combination  as  shown,  or  separately;  belt  or  motor  drive. 

BERLIN  CHAPMAN  CO.,  Berlin,  Wis. 


All  the  latest  data 


FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 

are  included  in  the  6th  edition  oF 


“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
SO  S.  Gay  Street 
Baltimore,  Md. 
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NEW  PRODUCTS 


Lack  of  profit  in  the  canning  and  selling  of  staple  canned 
foods  is  causing  many  to  wish  to  turn  to  the  production  of 
some  new  products.  That  is  laudable,  but  you  should  not  venture 
without  careful  study.  Big  sellers  among  new  products  are  not 
the  result  of  guesswork,  or  luck.  The  new  product  must  be 
"right”  from  the  first:  right  in  taste,  appearance,  and  necessarily, 
in  keeping  condition.  Changes  and  improvements  are  likely,  but 
failure  to  hold  up — from  a  mistake  in  processing  or  other  require¬ 
ment — is  usually  fatal.  At  least  it  will  take  a  small  fortune  to  undo 
the  first  bad  impression. 

Fortunately  that  “RIGHT”  basis  is  easily  available.  Read 
“A  Complete  Course  In  Canning”  so  that  you  will  thoroughly 
understand  the  basic  principles  (many,  if  not  most,  of  the  best 
sellers  on  the  market  today  used  that  famous,  and  world-widely 
used  book,  as  a  starting  point.) 

With  such  a  solid  foundation  of  understanding,  build  your  new 
product;  experiment  on  mixture,  flavoring,  texture  or  what  not,  in¬ 
cluding  time  and  temperature  of  process,  and  you  will  not  be  far 
wrong.  If  you  wish  corroberation  of  your  formula,  consult  your 
Can  Company  Laboratory,  or  others,  and  they  will  gladly  pass 
upon  its  safety. 

You  will  find  the  $10.00  spent  for  this  book  the  best  investment 
— the  best  insurance  and  assurance — possible,  and  any  one  in  the 
industry  will  endorse  this  claim. 

For  more  than  30  years — revised  and  kept  up  to  date — the 
‘Cook  Book’  of  this  entire  industry.  Now  in  its  6th  edition,  with 
never  a  sustained  objection  on  any  one  of  its  wide  scope  of  food 
products — canning,  preserving,  pickling,  condiments,  juices,  etc., 
etc.  “The  industry’s  cook-book  authority”. 


Order  thru  any  Supplyman,  or  from 

THE  CANNING  TRADE 

Baltimore,  Md. 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Snide  Buyers  Given  Too  Much  Weight  in  Making  Market 
Prices— Pack  Will  Not  Be  Too  Large — Crop  Conditions  Not 
Encouraging — Corn  Canners  Please  Report — Prices  Never  Low 
Enough  For  Some. 

HE  SITUATION — The  buyers  are  in  the  saddle  and 
they  are  riding  hard,  using  as  a  lash  on  the  backs 
of  the  canners,  the  expectations  of  big  crops  and 
packs,  on  top  of  what  have  been  erronously  construed 
into  heavy  carry-overs.  There  is  no  sentiment  in  busi¬ 
ness,  and  no  blame  to  be  laid  to  these  buyers,  because 
they  are  doing  only  what  everyone  of  us  does — buys 
at  the  lowest  possible  price.  But  there  is  a  lot  of  short¬ 
sighted  economy  being  displayed  by  the  buyers, 
whereas  a  little  foresight  might  help  them  and  lighten 
the  load  for  all  others.  It  is  not  true  that  “there  will 
always  be  plenty  of  canned  foods  packed” ;  a  little  more 
of  the  present  condition  and  there  will  be  a  fatal  short¬ 
age  of  producing  canners.  Even  the  largest  of  them 
cannot  invest  their  money,  their  time  and  their  energy, 
and  then  sell  the  goods  at  less  than  cost,  and  be  ex¬ 
pected  to  continue  in  business.  The  better  class  of 
distributors  and  buyers  do  not  want  these  too  low 
prices.  A  food  product  has  a  right  to  some  profit; 
and  there  is  a  price  below  which  it  is  actually  harmful 
to  that  canned  product  to  go ;  people  begin  to  suspect 
it.  The  grower  of  the  produce  must  have  some  profit, 
the  processor  is  entitled  to  some  profit,  and  so  down 
the  line,  yet  those  profits  can  be  so  small  in  total  that 
the  c  Msumer  may  buy  a  safe,  wholesome  food,  every 
ounce  )f  which  is  edible  with  no  loss  from  pearing  or 
trimn  ag,  etc.,  at  less  than  he  could  buy  the  food  in 
its  ni  state  in  the  open  market,  even  in  season. 

No'  get  the  picture:  Dame  Nature  has  been  lavish 
this  ison  in  her  crop  yields,  both  as  to  quantity  and 
quah  —the  best  quality  in  years.  More  than  half  our 
popul  ion  is  in  want,  or  upon  relief  at  Government  ex¬ 
pense  ind  yet  the  producers  of  Nature’s  bounty,  in- 
cludir  the  processors,  cannot  get  back  a  new  dollar 
for  av  )ld  one !  There  certainly  is  something  radically 
wron^,  ^omewhere  in  such  a  contradiction.  The  cost  of 
produ  on  is  not  too  high,  but  there  seems  to  be  no 
bottoi  to  the  prices  the  buyers  offer.  And  to  our  mind 
it  is  c  e  to  the  fact  that  we  allow  the  “disreputable 


fringe” — the  junk  buyers  and  the  price  slashers — too 
much  weight  in  making  market  prices.  It  is  not  so  in 
other  industries,  all  of  which  have  their  mongrels ;  and 
it  very  particularly  ought  not  to  be  so  in  foods.  We 
are  not  asking  for  sentiment;  we  are  asking  for  the 
exercise  of  good  business  judgment,  and  common  sense, 
and  above  all  proper  appraisal  of  market  factors. 

CROPS  AND  PACKS — We  said  last  week  that  we  did 
not  believe  that  the  packs  would  prove  too  large,  and 
we  repeat  it  here;  not  when  you  consider  the  heavy 
increase  in  popular  consumption,  and  the  certain  addi¬ 
tion  to  that  in  the  recent  added  employment,  due  to 
all  causes.  Government  work  and  great  industry  re¬ 
sumption.  Great  plants  are  opening  and  workers  in 
the  thousands  are  going  back. 

TOMATOES — But  look  at  crop  conditions  and  judge 
for  yourself.  The  tomato  situation  is  approaching  the 
critical.  You  have  seen  this,  as  it  was  put  out  by  the 
canners  associations  who  have  taken  to  this  matter  of 
crop  reports,  from  this  Tri-State  region: 

“TRI-STATES — Conditions  here  in  the  Tri-States  are 
getting  worse  and  I  don’t  see  how  we  are  going  to  pro¬ 
duce  50  per  cent  of  a  normal  pack.  In  fact  I  don’t  believe 
we  can  get  50  per  cent  of  a  yield  of  tomatoes  and  as  the 
tomato  products  have  the  first  choice  we  believe  that  more 
than  the  usual  proportion  of  our  tomato  crop  will  go  into 
the  tomato  products  and  that  will  also  cut  down  the  pack 
of  canned  tomatoes.  The  damage  to  the  tomatoes  in  some 
sections  is  running  as  high  as  80  per  cent.” 

This  week  has  seen  temperature  above  100  in  the 
counties,  the  sun  seeming  to  have  unusual  power.  With 
this  have  come  sudden  drenching  showers,  and  winds, 
which  knock  off  what  blossoms  had  struggled  to  hold 
on,  as  also  the  small  fruit,  and  then  the  ripening  fruit 
cooks  in  the  hot  suns  which  follow  the  rains.  It  is 
said  about  here  that  if  the  Ozarks  were  not  cutting 
tomato  prices  the  market  would  be  considerably  higher 
1  ight  now ;  but  the  Ozarks  are  not  having  an  easy  time 
cf  it,  either.  Every  tomato  canner  may  write  it  down 
as  the  surest  bet  he  ever  made:  he  will  regret  with 
bitter  tears  ever  having  sold  any  canned  tomatoes  at 
today’s  prices,  or  even  10  cents  per  dozen  higher.  PaSta 
that  up  in  your  desk,  date  it,  and  watch  it  come  true.' 
Yes,  unfortunately  we  know:  your  financial  owners 
snap  the  whip  and  you  have  to  sell ;  often  without  any 
regard  to  whom  you  sell,  though  they  may  be  your  own 
worst  enemies. 
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Will  you  read  the  last  section  of  this  week’s 
Editorial  ? 

CORN — They  are  worrying  about  corn.  Writes  a 
young  canner,  son  of  a  long  experienced  canner  and 
himself  a  good  one — and  we  hand  his  urge  on  to  you : 

“I  have  just  finished  reading  the  last  issue  of  The 
Canning  Trade  and  note  particularly  the  comments  on  the 
corn  prospects.  If  you  could  give  us  more  information  on 
the  prospects  in  the  large  sweet  corn  producing  areas  it 
would  be  much  more  helpful,  and  would  give  us  something 
more  definite  to  base  our  arguments  on  when  confronted 
with  the  overproduction  arguments  of  many  of  our  brokers. 

We  have  packed  about  90  per  cent  of  our  acreage  and 
the  production  from  this  acreage  is  about  50  per  cent  of 
normal.  This  will  be  the  worst  crop  we  have  had  since  ’29.” 

Our  Crop  Reports  go  out  to  corn  canners  everywhere 
as  they  do  to  all  other  canners,  and  if  the  returns  have 
not  been  as  numerous  as  all  corn  canners  might  desire 
they  have  no  one  but  themselves  to  blame.  We  pay  all 
expenses,  but  we  can’t  take  ’em  away  from  you.  Will 
you  co-operate,  and  let  us  help  you,  and  your  market? 

On  August  1st  there  were  4,809,408  cases  of  canned 
corn  on  hand — the  carry-over.  This  is  less  than  20 
per  cent  of  the  1937  pack.  The  acreage  was  cut  30 
per  cent,  and  Dame  Nature,  as  the  writer  above  shows, 
is  still  further  trimming  the  yields.  Canned  corn 
promises  to  clean  up  its  condition  in  fair  shape,  espe¬ 
cially  if  the  high  quality  gauge  is  carefully  watched. 
And  we  believe  it  is  being  watched. 

In  all  of  this  we  have  said  nothing  about  price.  You 
have  them  on  their  regular  pages,  invariably  low  from 
the  bargain  brokers,  5  cents  to  15  cents  per  dozen 
higher  on  canners’  price  lists. 

As  an  evidence  of  insatiable  lust  for  lower  and  lower 
prices  consider  the  report  from  the  Coast,  where  it  is 
said  that  standard  peaches  at  $1.10  are  being  shaded, 
and  that  chain  store  buyers  hope  to  get  them  at  $1.00. 
If  they  are  full  standards  they  are  cheap  food  and  the 
buying  public  is .  in  for  a  treat ;  but  if  some  canners 
take  orders  at  $1.00  and  then  pack  a  quality  to  suit — 
and  how  can  they  do  anything  else,  as  that  does  not 
cover  cost — what  will  such  goods  do  to  the  chain’s 
trade?  Having  bought  some  of  these  “packed  to  $1.00” 
peaches  the  little  housewives  will  not  only  ball-out  the 
chain,  but  they  will  quit  canned  peaches  of  all  grades 
and  take  a  lot  of  customers  away  with  them.  The 
better  canners,  out  there,  are  not  falling  into  any  such 
traps — and  again  we  say  that  the  rag-tags  have  no 
proper  right  to  such  power  in  making  canned  foods 
market  prices. 


ESJcANNINGMACimiERyLlJ 

SCOTT  IMPROVED  VINERS—VINER  FEEDERS 

founders  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CD.  COLUMBU 


NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 


v: 


Buyers  Taking  Staples  At  Low  Prices — Generally  Better  Market  ; 
Evident — Crop  Damage  Promise  Short  Packs  in  Many  States —  j 
Pea  Canners  Organize — Selling  Pressure  Eases  on  Peaches— 
Maine  Sardines  Continue  Scare — Labor  Troubles 
Restrict  Shrimp  Packing. 

New  York,  August  19,  1938. 

The  situation — Canned  foods  markets  have 
taken  a  turn  for  the  better  this  week,  and  with  the 
exception  of  a  few  notoriously  weak  spots,  canned  . 
peas  in  particular,  fundamental  conditions  seem  better. 

On  the  West  Coast,  selling  pressure  on  peaches  has 
lightened.  In  the  east,  tomatoes  are  looking  up  with 
the  pack  considerably  below  expectations.  A  short 
pack  of  lima  beans  has  led  to  renewed  interest  in  this 
item.  Continued  scarcity  of  new  pack  Maine  sardines  j> 
is  keeping  the  market  for  that  product  in  strong  ! 
position. 

THE  OUTLOOK — Distributors  are  now  inclined  to 
go  ahead  more  aggressively  with  purchasing  operations 
to  take  care  of  fall  and  early  winter  requirements. 
While  jobbers  are  not  disposed  to  take  a  speculative 
position  in  the  market,  buyers  generally  are  now  able 
to  extend  their  commitments  to  more  normal  levels  as 
the  supply  situation  begins  to  clarify. 

PEAS — Reports  this  week  that  canners  representing 
more  than  half  of  Wisconsin’s  pack  have  come  into  a  | 
cooperating  group,  and  that  an  effort  would  be  made  | 
to  secure  the  affiliation  of  pea  canners  in  other  parts 
of  the  country  with  the  stabilization  move,  aroused 
some  interest  in  the  market.  The  price  situation  on  ji 
peas  continues  muddled,  however,  owing  to  the  ex¬ 
tremely  heavy  supply  now  on  hand. 

TOMATOES — With  trade  reports  indicating  that 
the  current  season  pack  in  the  Tri-States  area  will  be  jl 
about  35  per  cent  below  normal,  distributors  have  1 
shown  more  interest  in  prompt  shipment  offerings  this 
week.  Canners  are  firm  at  minimum  prices  of  36  cents 
for  Is,  55  cents  for  2s,  78V2  cents  for  2i4s,  and  $2.60 
for  10s,  all  f.  o.  b.  cannery,  with  many  packers  unwill¬ 
ing  to  book  at  these  levels.  The  Indiana  canning  season 
is  a  little  ahead  of  normal  this  season,  with  reports  i; 
indicating  a  pack  somewhat  under  that  of  1937.  ^ 

CORN — There  have  been  no  price  changes  reported  |: 
on  canned  corn  during  the  week.  With  packing  ope  a- 
tions  now  under  way,  jobbers  are  attempting  to  d(  a 
little  “sharpshooting”  in  the  way  of  under-market  bi  is, 
and  are  reported  to  be  securing  some  corn  at  cone  ;s- 
sions.  In  general,  however,  packers  are  not  dispo>ed 
to  shade  current  going  prices. 

BEANS — Considerable  business  in  standard  .  ut 
green  stringless  beans  is  reported  to  have  gone  through 
at  50  cents  for  2s  and  $2.40  for  10s,  although  cann*  rs 
generally  have  been  unwilling  to  do  business  on  t.iis 
basis.  Current  reports  indicate  that  the  heavy  supply 
of  raw  beans  is  nearing  an  end,  and  further  offerii  gs 
at  low  prices  are  not  looked  for. 
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L  MA  BEANS — Reports  reaching  the  trade  here 
this  week  indicate  that  the  pack  of  lima  beans  in  the 
south  will  be  considerably  cut  as  a  result  of  weather 
daru'^ge  to  the  growing  crop.  A  number  of  canners 
continue  withdrawn  from  the  market,  with  other 
packers  still  offering  to  book  business  on  the  basis  of 
opening  prices  named  some  weeks  ago. 

PEACHES — Coast  reports  indicate  that  selling  pres¬ 
sure  on  cling  peaches  has  eased  somewhat.  Currently, 
packers  are  offering  to  book  for  prompt  shipment  at 
$1.05  to  $1.10  for  standard  2i/^s,  against  a  low  of  $1.00 
a  short  time  back,  with  choice  21/08  quoted  at  $1.15  to 
$1.20,  as  against  a  recent  low  of  $1.10.  Larger  packers 
have  refused  to  participate  in  the  orgy  of  price  cutting 
and  the  relative  firmness  which  has  prevailed  on  the 
better-known  brands  has  apparently  tended  to  impart 
a  better  feeling  to  the  remainder  of  the  market. 

PEARS — Some  buying  interest  in  new  pack  North¬ 
west  Bartlett  pears  is  reported  developing,  with  can¬ 
ners  quoting  for  prompt  shipment  on  the  basis  of  $1.35 
for  standard  2i/os  and  $1.45  for  choice. 

SARDINES — Continued  scarcity  of  Maine  sardines 
is  reported,  with  the  pack  up  to  August  15  reported  to 
have  been  only  about  20  per  cent  of  normal  for  that 
midway  point  in  the  canning  season.  The  market  is 
firm  with  quarter  oil  or  mustard  keyless  holding  at 
$3.25  per  case,  f.  o.  b.  Eastport.  California  sardines 
are  offering,  from  new  pack,  at  $3.25  for  5s-6s,  and 
$3.35  for  4s,  f.  o.  b.  coast. 

SALMON — There  have  been  no  developments  of 
general  interest  in  salmon  this  week,  and  demand  is 
still  quiet  along  routine  lines.  Packers  quote  fancy 
red  Alaska  tall  Is  on  the  basis  of  $1.85  to  $1.95,  with 
pinks  at  $1.00,  and  chums  ranging  90-95  cents,  Seattle 
basis. 

SHRIMP — Opening  prices  on  new  pack  shrimp  were 
reported  this  week,  with  but  few  packers  quoting,  due 
to  labor  troubles  which  have  restricted  operations  at 
the  canneries.  The  market,  f.  0.  b.  New  Orleans,  for 
Government  inspected  stock,  is  quoted  at  $1.05  for  wet 
pack  Is,  $1.15  for  small,  $1.20  for  medium,  $1.25  for 
large,  and  $1.30  for  extra  large. 

SEEK  LOSS-LEADER  LAW  —  Retail  grocers 
throughout  New  York  State  have  completed  plans  for 
an  aggressive  campaign  at  the  next  session  of  the  State 
Legislature  for  enactment  of  a  law  to  prohibit  below- 
cost  selling.  The  measure  to  be  sought  is  the  model 


bill  developed  by  the  National  Food  and  Grocery  Con¬ 
ference  Committee,  which  bans  retail  sales  below  cost, 
plus  6  per  cent  markup,  or  replacement,  whichever  is 
lowest.  Considerable  opposition  is  expected  to  develop 
among  mass  distributing  interests  which  are  believed 
to  look  with  disfavor  upon  a  mandatory  mark-up  regu¬ 
lation  by  statute. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Interest  Lacking  —  Quality  Features  the  Seasons  Pack  — 
Tomato  Packs  Under  Way — Volume  Pea  Business  Lightest  In 
Years — Canners  Snub  Selling  For  Stabilization 
Program — Fruits  Quiet. 

Chicago,  Ill.,  August  19,  1938. 
ENERAL  MARKET — Buyers  are  still  showing 
timidity.  The  volume  of  canned  food  trans¬ 
actions  is  considerably  below  normal. 

Some  jobbers  report  a  noticeable  pick-up  in  interest 
by  retailers.  The  chains  are  experiencing  the  usual 
summer  dullness. 

TOMATOES — With  the  possible  exception  of  North¬ 
ern  Ohio,  all  other  tomato  districts  of  the  surrounding 
States,  report  poor  crop  prospects. 

Packing  is  under  way.  Practically  all  of  the  canners 
have  started.  The  early  acreage  is  of  fair  quality. 

There  is  little  or  no  support  to  the  market.  Canners 
have  “holed”  in  and  are  not  pressing  sales.  Quotations 
are  unchanged  from  that  of  a  week  ago. 

TOMATO  JUICE — One  of  the  large  Indiana  canners 
has  named  the  following  prices : 


No.  1  tin  Tomato  Juice . $  .40 

No.  303  tin  Tomato  Juice . 70 

No.  2  Tall  Tomato  Juice . 75 

50  oz.  Tomato  Juice .  1.50 

No.  10  tin  Tomato  Juice .  2.85 


TOMATO  PUREE — A  few  lots  have  developed  lately 
and  are  offered  at  $2.50,  f.  o.  b.  factory,  Indiana  and 
Ohio.  Little  interest  has  been  reported  by  the  trade. 

CORN — The  early  cuttings  of  Golden  varieties  are 
not  producing  the  yield  as  expected.  The  market  is 
featureless. 

Last  Sunday,  the  14th,  a  number  of  corn  canners  met 
in  convention  at  Hotel  Stevens  to  formulate  some  pro- 
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gram  along  the  lines  inaugurated  by  the  pea  canners. 

The  principal  Illinois  factors  named  a  price  on  the 
12-oz.  vacuum  whole  grain  bantam  of  90  cents,  factory. 

No.  2  new  pack  standard  white  crushed  has  been 
offered  as  low  as  62^2  cents,  factory,  with  no  takers. 

PEAS — The  volume  of  business  is  the  lightest  for 
a  summer  in  many  a  long  year,  so  says  everyone  you 
ask. 

A  feature  of  the  situation  is  the  lack  of  pressure  on 
the  part  of  Wisconsin  canners  to  sell.  Most  of  the  firms 
seem  more  interested  in  the  formation  of  the  stabiliza¬ 
tion  program  and  are  paying  but  little  attention 
to  selling.  On  the  other  hand,  the  trade  are  not  buying 
peas  except  real  bargain  lots  which  means  either  a 
very  low  priced  standard  grade,  or  top  extra  standards 
and  fancies,  at  a  price  basis  that  will  enable  the  dis¬ 
tributor  to  make  a  special  to  his  better  customers. 

Prices  continue  along  the  same  line  as  those  quoted 
in  this  column  last  week. 

BEETS — The  pack  is  getting  off  to  an  early  start. 
The  quality  is  reported  as  excellent. 

The  demand  is  limited.  Buyers  seem  content  to  wait 
until  the  pack  has  made  further  progress.  One  Wis¬ 
consin  canner  quoted  No.  2  new  pack  cut  beets  at  60 
cents,  factory. 

GREEN  AND  WAX  BEANS — Quality  is  best  in  a 
number  of  years.  The  fancy  grades  of  green  beans 
are  being  taken  by  the  better  houses  at  the  following 
prices : 

No.  2  tin  Fancy  No.  1  Whole  Green. ...$1.45  factory 

No.  2  tin  Fancy  No.  2  Whole  Green....  1.30  factory 

No.  2  tin  Fancy  No.  3  Whole  Green....  1.20  factory 

Wax  beans  did  not  fare  as  good  as  green.  Weather 
conditions  blighted  the  wax  with  the  result  that  many 
canners  did  not  run  as  heavily  as  had  been  anticipated. 

EVAPORATED  MILK — There  seems  to  be  more  or 
less  contention  between  the  advertised  milk  canners 
and  the  independents.  The  former  maintain  that  the 
latter  are  selling  at  too  great  a  differential  from  the 
advertised  basis.  It  is  claimed  that  that  differential 
should  be  only  15  cents,  but  independents,  in  order  to 
move  their  production,  have  to  make  it  25  cents.  The 
market  on  advertised  brands  today  is  $2.80,  delivered 
Chicago. 

GRAPEFRUIT — In  common  with  the  easiness  that 
has  developed  in  other  fruits,  grapefruit  is  quoted  at 
lower  prices  than  that  of  a  month  ago.  No.  2  fancy 
segments  can  be  had  at  921/2  cents  to  95  cents,  Florida. 

Grapefruit  juice  is  unchanged  with  55  cents  to  60 
cents,  factory,  Florida  and  Texas,  the  ruling  quotation. 

CALIFORNIA  PEACHES— A  “New  Richmond”  is  in 
the  field — meaning  that  the  California  Peach  Growers 
Association,  borrowing  money  from  Uncle  Sam,  have 
arranged  with  a  half  dozen  of  the  old  line  California 
canners  to  pack  its  fruit.  The  growers  association  take 
the  position  that  it  must  eventually  return  to  their 
members,  a  worthwhile  price  for  the  fruit  and  there¬ 
fore,  little  cutting  from  the  association’s  canned  article 
is  expected. 

One  favorable  feature  is  the  demand  from  Central 
Europe  which  some  say  will  be  heavy  and  before  the 
Winter  is  over,  will  materially  reduce  any  burdensome 
stock  in  California.  Prices  range: 


No.  21/2  Standard  Y.  C.  Peaches. .$1.05-$1. 10  Coast 

No.  2^/4  Choice  Y.  C.  Peaches....  1.15-  1.20  Coast 

BARTLETT  PEARS — Everything  is  quiet  along  the 
pear  front  since  opening  prices  were  named.  Some 
little  business  has  been  recorded.  Buyers  who  have 
made  determined  efforts  to  purchase  at  less  than  open¬ 
ing,  have  found  it  very  difficult  to  obtain  confirmation. 
One  can  truly  say  that  opening  basis  is  the  best  basis 
prevailing  today. 

THE  FISH  LINE — Trouble  is  brewing  on  the  Gulf. 
Fishermen’s  Union  demanding  $8.50  per  barrel  for 
shrimp,  while  canners  willing  to  pay  only  $7.00.  Looks 
like  an  opening  of  $1.30  to  possibly  $1.35  for  No.  1 
medium  wet,  f.  o.  b.  Gulf. 

No.  1  tall  pink  salmon  is  firmer  and  very  difficult  to 
buy  under  $1.05  Coast. 

Tuna  is  developing  greater  interest  with  No.  1  fancy 
yellowfin  at  $10.00  and  No.  1/2  at  $5.50  Coast. 

PATMAN  ANTI-CHAIN  BILL — Representative  Pat¬ 
man  had  this  to  say  recently: 

“The  interstate  corporate  retail  chains  have  a  very 
effective  propaganda  mill.  It  is  also  true  that  by  reason 
of  their  many  contacts  that  they  have  some  helpful 
means  of  communication  to  the  people. 

“Notwithstanding  these  advantages,  their  aguments 
wiir  not  stand  the  light  of  day.  This  is  the  reason  that 
they  use  the  indirect  method  of  reaching  the  people 
instead  of  making  a  direct  approach  in  their  own  name. 
It  would  be  interesting  to  know  how  many  of  the  con¬ 
sumer  groups  and  other  organizations  carrying  appeal¬ 
ing  title  receive  their  principal  support  from  the  inter¬ 
state  chains. 


RECEIVING  TREMENDOUS  SUPPORT 

“The  latest  product  of  their  propaganded  mill  is  the 
news  release  intended  to  make  the  people  believe  that 
the  Federal  Chain  Store  Tax  Bill,  which  is  sponsored 
by  77  Members  of  the  House,  including  myself,  does 
not  have  a  chance  of  passage  at  the  next  session. 
Another  object  is  to  make  our  own  people,  the  inde¬ 
pendent  business  men,  feel  like  their  efforts  in  this 
direction  will  be  in  vain. 

“The  truth  is  I  have  never  known  a  bill  to  receive 
such  tremendous  support  in  such  a  short  time.  It  is 
absolutely  taking  the  country.  I  have  been  in  national 
campaigns  before,  but  this  one  is  covering  the  country 
like  a  grass  fire.  The  people  who  are  supporting  this 
bill  mean  business  and  they  are  to  get  results.” 
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GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimping  Dispute  Remains  Unsettled — Labor  Violence  In 
Louisiana. 

Mobile,  Ala.,  August  19,  1938. 

NO  shrimp  canning  is  going  on  in  Alabama,  Mis¬ 
sissippi  and  Louisiana,  notwithstanding  that  the 
shrimp  canning  season  opened  officially  on 
August  7  in  Alabama  and  on  August  10  in  Mississippi 
and  Louisiana. 

The  reason  is  a  price  dispute  between  the  Gulf  Coast 
Fishermen’s  Association,  familiarly  known  as  the 
“Union”  and  the  sea  food  canners,  which  has  not  been 
settled. 

There  is  no  report  of  any  violence  having  taken  place 
in  Alabama  and  Mississippi,  where  the  union  is  strong, 
but  the  following  article  appearing  in  the  Mobile  Press- 
Register,  indicates  that  disturbances  are  taking  place 
in  Louisiana,  where  the  union  is  not  so  well  organized : 

“NEW  ORLEANS,  August  11 — (AP)  Alleged  death 
threats  and  shotguns  figured  today  in  a  strike  of 
shrimp  fishermen  against  the  low  price  offered  for 
shrimp  by  the  canneries  in  the  Barataria  section  below 
New  Orleans,  but  no  actual  shooting  was  reported. 

Large  quantities  of  shrimp,  which  fishermen  were 
trying  to  run  by  trucks  to  New  Orleans  over  blockaded 
river  and  bayou  roads  were  dumped  into  canals  or 
soaked  with  kerosene  to  make  the  seafood  useless  for 
consumption  and  Sheriff  Frank  Clancy  of  Jefferson 
Parrish  said  he  was  sending  deputies  to  halt  the 
depredations. 

The  shrimping  season  opened  technically  today,  but 
reports  from  the  bayou  section  of  Barataria  and  Buras 
said  shrimp  trawlers  started  out  yesterday  and  were 
stopped  on  Lake  Salvador  by  armed  men  who  overtook 
them  in  motor  luggers  and  other  bands  who  raced  up 
and  down  the  lower  roads  in  trucks  brandishing  shot¬ 
guns. 

An  undetermined  number  of  men,  hundreds,  were 
involved  in  the  dispute. 

Five  truckloads  which  fisherman  were  unable  to 
deliver  to  the  canneries  and  attempted  to  send  to  the 
French  Market  in  New  Orleans  were  seized.  One  fisher¬ 
man,  Sablic  Adam,  reported  that  a  group  of  armed  men 
early  today  forced  him  to  open  his  ice  storage  plant 
and  dumped  $45  worth  of  shrimp.  He  said  they 
threa  tened  to  kill  him  and  his  son. 

Adam,  a  resident  of  La  Fitte,  said  he  filed  charges 
befo'G  a  justice  of  the  peace  against  six  men  he  ac¬ 
cuse,  of  threatening  him. 

said  they  were  ‘union  men’  and  that  he  en- 
coui  .‘red  them  on  Waggoner’s  Bridge  and  was  forced 
to  g‘  home  and  unlock  his  storage  box. 

Hi  .said  the  men  used  a  school  bus  to  block  the  bridge 
and  lat  one  of  them  was  his  relative. 

Rc  -orts  given  the  sheriff  said  the  trouble  started 
yest(  day  after  the  canneries  refused  to  pay  the  price 
of  $'  ^0  a  barrel  of  210  pounds  fixed  by  the  Gulf  Coast 
Fish  men’s  and  Trappers’  Association  and  offered 


$7  per  barrel.  Fishermen  of  the  association  refused 
the  price  offered  and  flying  squads  were  said  to  have 
taken  to  the  bayous,  roads  and  lake  to  call  a  halt  on  all 
shrimp  fishing. 

Many  fishermen  of  the  bayou  and  marsh  sections 
denied  that  they  were  armed  in  the  season’s  opener 
activities  and  Alver  Hudson,  representative  of  the  as¬ 
sociation  denied  that  union  men  had  dumped  shrimp. 

Hudson  said  there  was  ‘a  situation’  in  the  catching 
and  canning  industry  in  Louisiana,  Mississippi  and 
Alabama  but  declined  to  elaborate.” 

DISCORD  AMONG  CANNERS— While  shrimp 
fishermen  are  having  trouble  among  themselves  in 
upholding  the  shrimp  price,  yet  it  can’t  be  said  that 
things  are  working  harmoniously  among  the  shrimp 
canners,  because  they  too  are  having  their  difficulty. 

The  big  canners  have  a  considerable  quantity  of 
shrimp  left  over  from  last  season’s  pack  and  they  don’t 
want  any  canning  done,  so  that  they  can  sell  what 
they  have  on  hand;  whereas  the  small  canners  have 
no  shrimp  on  hand  and  they  want  to  can  if  they  can 
get  the  shrimp  at  a  low  enough  price. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Business  Increasing — Some  Canners  Withdraw  Until  At  Least 
Cost  Can  Be  Gotten — Short  Apricot  Crop  And  Small  Pack 
Bring  Good  Prices — Sardine  Prices  Acceptable — Salmon  Slow — 
Short  Olive  Crop. 

San  Francisco,  August  18,  1938. 

INCREASED  BUSINESS — The  trade  was  all  smiles 
this  week  as  your  correspondent  made  the  rounds, 
the  result  of  increased  business  and  The  Canning 
Trade’s  birthday  event.  There  were  congratulations 
and  expressions  of  good  wishes  in  every  office  visited 
and  these  are  herewith  relayed  to  those  to  whom  credit 
is  due  for  publishing  such  an  outstanding  periodical, 
and  one  that  has  so  well  stood  the  test  of  time.  As  one 
canner  so  succinctly  put  it :  “  ‘The  Canned  Foods 
Authority,’  as  applied  to  The  Canning  Trade,  is  not 
merely  a  slogan,  it’s  an  accepted  fact.”  (Thank  you 
— The  publishers). 

A  lot  of  business  has  been  booked  during  the  week, 
with  peaches  naturally  coming  in  tor  a  generous  share 
of  attention.  But  low  as  prices  are,  there  are  those 
among  the  buyers  who  are  holding  off  for  still  further 
reductions.  It  doesn’t  stand  to  reason  that  present 
prices  can  be  maintained  for  long,  unless  everything 
is  going  to  pot.  Canners  who  know  what  they  are 
talking  about,  and  who  have  costs  figured  down  to  the 
width  of  a  gnat’s  eyebrow,  say,  that  at  present  wage 
rates  and  cost  of  sugar,  tins  and  other  supplies,  they 
would  lose  money  selling  some  grades  of  peaches  at 
present  prices,  even  if  the  fruit  did  not  cost  them  a 
cent.  That’s  why  some  of  them  are  out  of  the  market 
entirely  and  will  remain  out  until  conditions  improve. 
Most  packers  who  are  quoting  are  offering  No.  2V-» 
standards  at  $1.10,  but  sales  are  being  made  for  less 
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and  some  chain  store  buyers  have  openly  declared  that 
they  expect  to  get  this  size  and  grade  for  $1.00. 

APRICOTS — Apricots  have  strengthened  materially 
in  recent  weeks  as  the  result  of  canners  making  drastic 
cuts  in  the  packs  made  by  them.  The  California  Co¬ 
operative  Crop  Reporting  Service,  estimates  the  crop 
at  180,000  tons,  or  much  less  than  seemed  likely  early 
in  the  season.  The  late  drop  was  very  heavy  and  light 
yields  were  general.  The  output  in  1937  amounted 
to  311,000  tons,  and  that  in  1936  was  248,000  tons. 
Growers  dried  a  larger  part  of  the  crop  than  usual  and 
excellent  prices  are  being  secured.  Choice  No.  2V2 
halves  are  quoted  at  $1.30  to  $1.40,  with  standards  at 
$1.20.  Canners  who  were  out  of  the  market  when 
prices  were  at  lower  levels  are  returning. 

SARDINES — Opening  prices  on  California  sardines 
seem  to  have  met  with  the  approval  of  the  trade  and 
considerable  business  has  come  through  of  late, 
although  it  will  be  some  time  before  deliveries  can  be 
made.  It  will  be  another  week  before  fishermen  can 
expect  to  make  sizeable  catches,  good  fishing  being  had 
only  in  the  dark  of  the  moon.  The  California  Packing 
Corporation  came  out  during  the  week  with  a  price  of 
821/2  cents  on  Del  Monte  brand  No.  1  ovals.  This 
covers  sardines  packed  in  tomato  sauce,  mustard  sauce, 
and  natural,  with  Angostura  flavored  sardines  5  cents 
a  dozen  higher. 

SALMON — Sales  of  Alaska  red  salmon  have  slowed 
down  somewhat,  but  the  trade  is  quite  well  satisfied 
with  the  early  business  booked.  As  a  result  of  the 
heavy  pack,  prices  have  been  reduced  to  $1.85.  Latest 
reports  from  Alaska  indicate  that  the  salmon  pack  in 
the  westward  districts  is  nearly  300,000  cases  ahead  of 
the  pack  of  1937  for  the  corresponding  period.  The 
pack  in  these  districts,  which  includes  Bristol  Bay, 
Chignik,  Cook  Inlet,  Kodiak,  Copper  River  and  Prince 
William  Sound,  amounted  to  3,635,318  cases  up  to 
August  6,  against  3,365,987  last  year.  Reds  accounted 
for  2,255,667,  kings  26,186,  pinks  1,023,171,  chums 
272,405,  and  cohoes  57,889. 

OLIVES — The  California  olive  crop  promises  to  be  a 
little  less  than  was  estimated  earlier  in  the  season,  the 
outlook  now  being  for  about  65  per  cent  of  a  full  crop. 
This  will  be  substantially  larger  than  the  crop  of  last 
year,  however,  when  28,000  tons  were  produced.  The 
annual  meeting  of  the  California  Olive  Association 
will  be  held  at  San  Francisco,  August  26th,  when 
officers  will  be  chosen  and  the  market  possibilities  for 
canned  ripe  olives  gone  into. 

STANDARDS  FOR  FRUITS  FOR  SALAD  AND 
FRUIT  COCKTAIL 

Effective  August  12th,  1938. 

San  Francisco,  Cal.,  August  11,  1938. 

N  August  5, 1937,  Canners  League  of  California, 
issued  revised  standards  for  fruits-for-salad 
and  fruit  cocktail  for  use  during  the  1937  sea¬ 
son.  Inasmuch  as  the  standards  were  tentative,  it  was 
decided  before  finally  adopting  them  to  ask  canners 
whether,  in  their  opinion,  the  changes  had  been  satis¬ 
factory.  In  response  to  the  inquiry,  it  was  suggested 


that  the  National  Canners  Association  Laboratory  be 
asked  to  make  tests  to  determine  how  the  revised 
standards  had  worked  out  in  actual  practice.  This  the 
laboratory  did,  and  the  Standards  Committee  of  ihe 
Canners  League  carefully  studied  the  results.  Based 
on  these  results  the  Standards  Committee  recommends, 
and  the  Board  of  Directors  approves,  the  readoption 
of  the  original  specifications  for  fruits-for-salad  as  con¬ 
tained  in  the  Canners  League  “Specifications  for  Cali¬ 
fornia  Canned  Fruits,”  dated  March  1,  1937  (pages 
60-64, 1938  Almanac  of  The  Canning  Industry) ,  and  the 
following  changes  in  the  specifications  for  fruit  Cock¬ 
tail. 

FANCY  FRUIT  COCKTAIL 

Proportions  of  Required  Varieties: 

Peaches  and  Pears — Readopt  original  specifications 
as  contained  in  “Specifications  for  California  Canned 
Fruits,”  dated  March  1,  1937. 

Grapes — Reduce  minimum  from  8  per  cent  to  7  per 
cent  (original  March  1, 1937,  specifications)  ;  maximum 
16  per  cent  (revised  specifications  of  August  5,  1937). 

Pineapple — Reduce  minimum  from  8  per  cent  to  7 
per  cent  (original  March  1,  1937  specifications)  ;  maxi¬ 
mum — increase  from  14  per  cent  to  16  per  cent. 

Cherries — Minimum  3  per  cent  (revised  specifica¬ 
tions  of  August  8,  1937)  ;  increase  maximum  from  5 
per  cent  to  6  per  cent  (original  March  1,  1937  specifi¬ 
cations). 

CHOICE  FRUIT  COCKTAIL 

Proportions  of  Required  Varieties: 

Peaches  and  Pears — Readopt  original  specifications 
of  March  1,  1937. 

Grapes — Reduce  minimum  from  7  per  cent  (original 
specifications  which  were  unchanged  August  5,  1937) 
to  6  per  cent ;  maximum  16  per  cent  (as  per  specifica¬ 
tions  of  August  5,  1937). 

Pineapple — Minimum  6  per  cent  (specifications  of 
August  5,  1937)  ;  increase  maximum  from  14  per  cent 
(original  March  1,  1937  specifications  which  were 
unchanged  August  5,  1937)  to  16  per  cent. 

Cherries —  Increase  minimum  from  IV2  percent 
(original  specifications  which  were  unchanged  August 
5,  1937)  to  2  per  cent;  increase  maximum  from  5  per 
cent  (August  5,  1937  specifications)  to  6  per  cent 
(original  March  1,  1937  specifications) . 

It  was  the  opinion  of  the  Standards  Committee  that 
in  the  case  of  grapes,  pineapple  and  cherries,  which 
are  the  more  expensive  items,  there  was  no  objection 
to  a  higher  maximum  so  long  as  the  minimum  was  not 
improperly  low.  The  one  exception  was  the  incr:"ase 
in  the  percentage  of  cherries  in  choice  fruit  cod  tail 
from  1 14  per  cent  to  2  per  cent.  The  tests  made  by  the 
National  Canners  Association  Laboratory  showed  hat 
the  percentage  of  cherries  in  most  instances  was  veil 
over  2  per  cent,  the  lowest  average  for  the  diffe  ent 
sized  cans  being  2.33  per  cent.  Furthermore,  the  r  ini- 
mum  percentage  of  the  more  expensive  items,  sue  1  as 
grapes  and  pineapple,  was  only  about  1  per  cent  lower 
in  the  choice  grade  than  in  the  fancy  grade.  T1  3re- 
fore,  the  committee  felt  the  same  rule  should  apply  to 
cherries  as  to  grapes  and  pineapple. 

Thus,  the  revised  standards  are  now  the  Can  lers 
League  specifications  for  these  two  items. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F,  O.  B.  Factory 


CANNED  VEGETABLES— Continued 


rices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2^ . 

2.46 

2.56 

Large,  No.  2% . . 

2.60 

2.60 

Medium,  No.  2% . 

2.60 

2.60 

Green  Mam.,  No.  2  ra  cans . 

2.60 

2.60 

2.56 

2.70 

Large,  No.  2 . . 

2.40 

2.50 

2.60 

2.60 

Tips,  White,  Mam.  No.  1  sq . 

2.35 

2.45 

2.16 

2.26 

Green  Mam.,  No.  1  sq . 

2.20 

2.25 

2.00 

2.40 

Green  Tips,  60/80,  2s . 

1.85 

2.10 

2.10 

2.15 

Green  Tips,  40/50,  2s . 

2.00 

2.50 

2.30 

2.35 

1.65 

1.75 

Green  Cuts,  2s . 

1.05 

1.15 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.85 

1.00 

1.00 

1.20 

1.25 

No.  10  . . 

4.25 

5.00 

5.00 

Ex.  Std.  Cut  Green,  No.  2........ 

.70 

.85 

.75 

.80 

.90 

1.05 

No.  10  . 

3.10 

3.75 

3.75 

4.00 

4.25 

4.75 

Std.  Cut  Green,  No.  2 . 

.52% 

.65 

.65 

.70 

.65 

.80 

No.  10  . . . 

2.60 

2.75 

3.00 

3.25 

3.25 

3.85 

Fancy  Whole  Green,  No.  2...... 

1.00 

1.25 

1.17% 

1.50 

1.25 

1.75 

No.  10  . 

4.50 

5.75 

4.75 

7.25 

6.00 

Ex.  Std.  Whole  Green,  No.  2..., 

.80 

1.10 

1.20 

1.20 

No.  10  . 

4.00 

4.75 

6.25 

5.25 

Fancy  Cut  Wax,  No.  2...^ . 

.90 

.95 

.95 

No.  10  . 

4.25 

4.75 

3.50 

5.00 

Ex.  Std.  Cut  Wax,  No.  2 . 

.72% 

.90 

.80 

.90 

No.  10  . 

4.00 

4.75 

4.00 

4.60 

.67% 

.80 

.70 

.75 

No.  10  . . . 

3.25 

3.50 

3.50 

Fancy  Whole  Wax,  No.  2 . 

1.15 

1.20 

1.05 

1.50 

No.  10  . 

4.75 

7.50 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.10 

1.16 

No.  10  . 

Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

.60 

.66 

.62% 

.65 

No.  10  . 

3.00 

3.25 

3.00 

3.25 

LIMA  BEANS 


No.  2 

Tiny  Green . 

1.35  . 

1.50 

1.50 

No. 

10  . 

7.00  . 

No. 

2  Fancy  Small  Green . 

1.22%  1.35 

No.  2 

1.10  . 

1.25 

1.30 

1.25 

1.25 

No. 

10  . 

6.50  . 

No.  2 

.85  1.00 

.77% 

1.00 

.90 

.90 

No. 

10  . 

4.00  4.75 

3.75 

4.00 

No.  2 

J'^esh  White . 

.72%  .75 

.75 

.80 

.90 

.95 

No. 

10  . . . 

3.50  4.00 

No.  2 

.57%  . 

.60 

.65 

BEE 

s 

Who;. 

No.  2 . 

.85  . 

.90 

1.20 

No 

2%  . . 

.90  1.00 

.95 

1.50 

No 

10  . 

3.25  . 

3.75 

4.50 

Std. 

;it.  Nn.  2 . 

.60  . 

.65 

.70 

Nc 

2%  . 

.70  . 

No 

3.00  . 

Fane 

Cut,  No.  2 . 

.65 

.65 

No 

2% - 

.70 

.85 

Nc 

10  . . 

2.75 

3.00 

Std. 

■ced.  No.  2 . „.... 

.67%  . 

.85 

.90 

Ni 

. 

1.10 

Ni* 

,0  . 

3.75  . 

3.35 

Fan 

Sliced,  No.  2 . 

.70  .80 

.95 

Nt 

10  . . 

2.75  3.50 

3.60 

CAL 

ITS 

Std. 

!ed.  No.  2 . 

.75  . 

Nc 

0  . 

3.50  4.25 

Std. 

.65  .75 

3.00  3.25 

.60 

2.75 

.70 

3.00 

.65 

.70 

N. 

0  . 

PEA 

VND  CARROTS 

Std. 

Fane- 

'.  2 . 

.57%  .85 

1.10 

1.30 

No.  2 . 

.90  1.10 

1.05 

1.20 

Eastern  Central  ^ 

Low  High  Low  High 


CORN — Wholegrain 
Yellow,  Fancy  No.  2.................. 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2^ . . 

No.  10  . . 

White.  Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2 _ 

No.  10  . . 

Shoepeg,  Fancy  No.  2.............. 

No.  10  . . 

Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2 . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . . 

No.  10  . . 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . . . 

No.  10  . 

White,  Fancy  No.  2 . . 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . 

Std.  No.  2 . . 

No.  10  . 

HOMINY 

Std.  Split,  No.  1,  Tall _ 

No.  2%  . 

No.  10  . . . 

MIXED  VEGETABLES 

Fey.,  No.  2 . . 

No.  10  . . 

Std.,  No.  2 . 

No.  10  . 

PEAS 


.85  1.05 

.80 

.95 

4.50  5.00 

5.00 

5.75 

.77%  .85 

4.75  . 

.80 

.75  . 

.62%  .80 

4.25  . 

.65  . 

.86  .92% 

5.50  5.80 

.72%  .95 

.70  .77% 

.80  .85 

.80 

1.00 

4.50  . 

4.50 

5.00 

.72%  .80 

.77% 

.90 

4.00  4.25 

4.25 

5.00 

3.76 

.82%  . 

.80 

.95 

.65  .70 

.65 

.70 

3.75  4.85 

3.76 

4.50 

.62%  .62% 

.62% 

.70 

3.60  3.76 

3.75 

4.00 

.70  .86 

.60 

.65 

.  2.60 

2.00 

2.35 

.80  .85 

4.00  4.60 

.55 

3.00 


West  Coast 
Low  High 


1.15  1.15 


1.10 


No.  2  Fancy  Sweets,  28 .  1.30 

No.  2  Fancy  Sweets,  3s .  1.15 

No.  2  Fancy  Sweets,  48 .  1.10 

No.  2  Fancy  Sweets,  6s .  1.10 

No.  2  Ex.  Std.  Sweets,  28 . 

No.  2  Ex.  Std.  Sweets,  3s . .  .95 

No.  2  Ex.  Std.  Sweets,  4s......„..  .90 

No.  2  Ex.  Std.  Sweets,  6s . 85 

No.  2  Std.  Sweets,  28 . 

No.  2  Std.  Sweets,  3s . 90 

No.  2  Std.  Sweets,  4s.....™..„ . 85 

No.  2  Std.  Sweets,  5s . 75 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  6s .  4.26 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaska,  28 .  1.25 

No.  2  Fey.  Alaskas,  . 

No.  2  Ex.  Std.  Alaskas,  Is .  1.05 

No.  2  Ex.  Std.  Alaskas.  2s......  1.00 

No.  2  Ex.  Std.  Alaskas,  Ss . 85 

No.  2  Ex.  Std.  Alaskas,  4s . ^2\^ 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  10  Ex.  Std.  Alaskas,  ls..._  . 

No.  10  Ex.  Std.  Alaskas,  2s......  5.00 

No.  10  Ex.  Std.  Alaskas,  3s....  4.76 

No.  2  Std.  Alaskas,  2s . . . 80 

No.  2  Std.  Alaskas,  3s . 72Y> 

No.  2  Std.  Alaskas,  4s . 65 

No.  2  Std.  Alaskas,  6s . 

No.  10  Std.  Alaskas,  Is..............  5.00 

No.  10  Std.  Alaskas,  28 .  4.25 

No.  10  Std.  Alaskas,  3s .  3.75 

No.  10  Std.  Alaskas,  4s . .  3.50 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . .67% 

Soaked,  2s  . .47% 

lOs  . 2.40 

Blackeye,  28,  Soaked . .57% 

lOs  .  2.70 

PUMPKIN 

Fancy,  No.  2 . .  . 

No.  2%  . 82% 

No.  3  - -  - 


SAUER  KRAUT 

Fancy,  No.  2 . .  .62% 

No.  2%  . .  .80 

No.  3  . .  . 


SPINACH 

No.  2  . . .  .62% 

No.  2%  . .  .80 

No.  10  _ ... _  2.75 


1.15 

1.35 

1.20 

1.40 

1.10 

1.20 

1.16 

1.30 

.95 

1.25 

1.10 

1.20 

.95 

1.16 

1.05 

1.10 

1.10 

1.25 

1.15 

1.20 

.90 

1.10 

.95 

1.15 

.85 

1.10 

.90 

1.10 

.77%  1.00 

1.00 

1.05 

.90 

1.00 

.85 

.95 

1.10 

1.15 

.77%  1.00 

.80 

1.10 

.80 

.70 

.80 

.76 

.96 

5.00 

6.76 

5.00 

6.26 

4.76 

5.00 

4.75 

4.76 

4.50 

4.76 

4.00 

4.76 

4.25 

4.60 

1.40 

1.60 

1.40 

1.60 

1.00 

1.40 

1.30 

1.45 

.95 

1.30 

1.20 

1.30 

1.15 

1.26 

1.26 

1.30 

.80 

1.10 

1.20 

1.30 

1.00 

.77% 

.95 

1.10 

1.20 

.85 

.80 

.90 

.96 

1.10 

1.00 

1.05 

6.26 

5.25 

5.50 

5.50 

5.00 

4.50 

5.50 

.90 

.85 

1.00 

.80 

.67% 

.77% 

.90 

1.00 

.70 

.65 

.76 

.85 

.90 

.62% 

.65 

.80 

.90 

4.50 

5.00 

4.00 

3.76 

4.50 

4.60 

4.76 

3.75 

3.50 

4.00 

4.25 

4.50 

4.00 

4.50 

.70 

.90 

.96 

.50 

.50 

.60 

.67% 

.60 

2.75 

2.50 

3.50 

.70 

.65 

3.50 

.60 

.70 

.60 

.70 

.85 

.70 

.80 

.80 

.85 

2.50 

3.00 

2.40 

2.60 

.77% 

.65 

.72% 

.80 

.95 

.75 

.80 

.95 

3.00 

2.45 

2.86 

3.15 

.67% 

.55 

.66 

.96 

1.10 

.90 

.80 

.87% 

1.15 

1.36 

2.85 

2.65 

2.75 

3.50 

4.35 

SUCCOTASH 


Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .80 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  1.05 
Triple,  No.  2...., . 
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SWEET  POTATOES 

Std.,  No.  2  Dry  Pack . . 

No.  214  _ _ _ 

No.  8  . . 

No.  10  .  2 

Std.,  No.  2,  Syrup  Pack . 

No.  2%  . . . . 

No.  8  _ _ _ _ _ 

No.  10  _ 

TOMATOES 

Fancy,  No.  2 . 

No.  2%  . . 

No.  8  _ _ 

No.  10  . . 

Ex.  Std.,  No.  1 . . 

No.  2  . . 

Na  2%  . . . . 

No.  8  . . 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


.70 

.85 


65  3.0U 

76  . 

96  1.00 


Std.,  No.  1 . 

No.  2  . . . 

No.  2%  . 

No.  3  . . . . 

No.  10  . . .  2.75 

TOMATO  PUREE 


TOMATO  JUICE 

No.  1  . 

No.  2  . 

No.  10  .  2.25 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . — . 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 


APPLE  SAUCE 


2.60 

2.90 

2.75 

3.15 

.55 

.70 

2.90 

3.25 

No.  10  . 

No.  2  Std . 52 

No.  10  .  2.76 

APRICOTS 

No.  2%,  Fancy..- . 

No.  2%,  Choice . 

No.  2%,  Std . 

GRAPEFRUIT 

8  . . 

No.  2  . - . 

No.  6  . 

GRAPEFRUIT  JUICE 

8  . . 

No.  1  . . 


Florida 

.47%  . 

.95  1.00 

2.85  3.00 


Texas 


No.  6  . — . 

PEARS 

Keifer,  Std.,  No.  2% .  1-35  1.36 

No.  10  . 

Choice,  No.  2% . 

No.  10  . . . 

Bartlett,  Fancy,  No.  2% .  1.85  1.90 

Choice,  No.  2% . .  1.70  . 

Std.,  No.  2% . 

No.  10,  Water . 

No.  10,  Syrup — . .  6.25  . 

No.  10  Pie,  S.  P . 

PEACHES 

Fey.,  Y.  C.,  No.  2% . - . 

Choice,  No.  2% . 

Std.,  No.  2% . - . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  2%..- . 

No.  10,  Fancy . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2 . 

No.  2%  .  . 

Std.,  No.  2 . .  . 

No.  2%  . - . 

Sliced,  Standard,  No.  10 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . . . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . — . — . 


1.20 

1.50 


1.20 

1.50 


Solid  Pack 


1.05 

1.05 

.96 

1.02% 

1.25 

1.36 

1.32% 

1.37% 

4.15 

4.25 

.67% 

.76 

.70 

.80 

.95 

1.25 

.90 

.96 

2.90 

3.50 

3.25 

3.50 

2.76 

With 

2.85 

puiee 

.37% 

.42% 

.60 

.62% 

.60 

.61 

.65 

.70 

.72% 

.82  to 
.90 

.80 

.85 

.80 

.87% 

2.75 

2.75 

3.00 

2.75 

2.85 

.42% 

.42% 

3.10 

.40 

2.50 

3.50 

3.25 

3.40 

2.85 

3.25 

2.25 

2.50 

2.75 

2.85 

.35 

.45 

.40 

.50 

.55 

.57% 

.65 

.70 

.70 

.76 

.72% 

.76 

2.25 

3.00 

3.00 

3.25 

2.76 

3.00 

.75 

.65 

.67% 

.95 

.85 

.90 

3.50 

3.75 

2.90 

3.00 

3.00  3.50 


1.50  1.55 
1.20  1.40 
1.15  1.20 

California 


1.00 

2.75 


1.05 

3.10 


.44 

.45 

.37 

.44% 

.54 

..55 

.48 

.50 

.57% 

.62% 

.55 

.60 

.62% 

.65 

.62% 

.65 

.55 

.60 

.75 

.80 

.00 

1.90 

2.12% 

2.12% 

2.32% 

1.40 

1.15 

1.05 

.80 

1.00 


1.85 

1.55 


3.75 

6.00 

3.35 


1.40 

1.20 

1.10 

.85 

1.10 

4.75 

4.25 


1.50  . 

1.80  . 

1.40  . 

1.65  . 

5.85  6.10 

.62%  . 

.72%  . 

1.06  _ 

1.60  . 

2.40  _ _ 

6.00  . 


Eastern 
Low  High 


Central 
Low  High 


West  Co.  St 
Low  Hi;  h 


FRUITS  FOR  SALAD 

Fey.,  No.  2% _ 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 _ — _ 

No.  8  _ 

No.  10,  water....-....-., 

No.  2,  Preserved _ 

No.  2,  Syrup . 


BLUEBERRIES 

No.  2  - - -  1.30  1.60 

No.  10  .  5.00  6.75 

CHERRIES 

Std.,  Red,  Water,  No.  2 .  1.07%  1.10 

Std.,  White,  Syrup,  No.  2 . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 .  1.07%  1.20 

Red  Sour  Pitted,  No.  10...........  4.85  *  5.50 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


1.46 

5.50 


1.60 

6.00 


2.00 

7.20 


1.10 

LOO 


2.!0 

7.75 


1.15 

4"’l5 


1.10 

5.50 


1.20 

6.00 


RASPBERRIES 
Black,  Water,  No.  2., 


Red,  Water,  No.  2.. 
No.  10  . 


Red,  Syrup,  No.  2.. 
STRAWBERRIES 


Ex.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10. 


1.35 

5.00 

2.00 

1.90 

1.80 


2.16 

2.00 

1.86 


1.45 

1.50 

.  1.65 

7.25 

7.50 

5.00 

.  7.00 

.  1.65 

7.26 

7.50 

5.00 

.  7.00 

1.75 

1.40 

1.60 

.  2.10 

.  2.10 

Canned  Fish 


HERRING  ROE 


.  1  ‘->R 

. .  1.12' 

L 

LOBSTER 

Flats,  1  lb . 

6.50 

%  lb . 

3.25 

3.00 

%  lb . 

.  1.96 

1.96 

OYSTERS 

Std.,  4  oz . 

1.05 

Sou 

.96 

.  1.15 

1.00 

.  1  on 

2.10 

10  oz . 

.  2.00 

2.20 

1.90 

Northwest  Selecti 


Selects,  6  oz . 

SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 


SHRIMP 


No.  1,  Small . 

No.  1,  Medium.. 
No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 

%  Oil,  Key .  3.60 

%  Oil,  Keyless .  3.00 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  3.90 

%  Mustard,  Keyless .  2.70 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 

TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . .  . 

Fey.,  Yel.,  Is,  48’s . — —  . 

%s  . - . 

V48  . - . 

Light  Meat,  Is . . 

%8  ..- . .  . 

%8  . - . 


3.70 

3.00 


3.90 

2.70 


1.15 

1.50 


1.26 

1.75 


85 

1.95 

40 

1  30 

60 

1  80 

2  25 

1  25 

00 

1.(5 

80 

00 

2  15 

90 

.06 

50 

1  76 

Southern 
1.25  1.25 

1.30  1.30 

1.27  >4  1.35 


1.70 

3.16 


10.00 

6.60 

3.85 

9.60 

5.26 

3.50 


1  70 
S  20 


1  46 
f  30 

4  16 
10.36 

5  76 
S  75 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 


ad:  ESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

AD.'iTSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

Phillip-  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CAN,.  Tin,  All  Kinds. 

Amerir  a  Can  Co.,  New  York  Ci^. 

Contin  -.tal  Can  Co.,  New  York  City. 

Crown  an  Co.,  Philadelphia,  Pa. 

Heeki:  v,an  Co.,  Cincinnati,  Ohio. 

Nation  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelpr  an  Co.,  Baltimore,  Md. 

Phillip  Can  Co.,  Cambridge,  Md. 

CAI  EALING  COMPOUND. 

Dewey  i  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Camera. .  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  VASHING  MACHINES. 

Chiaho  .-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  :ang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  ioT  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TTie  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SaKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Ibe  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Caiming  Machinery  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermeticaUy 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mirs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaaara  Falls,  N.  Y. 

Scott  Viner  Co..  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Cannert. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
lACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  I.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Copper  S  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY, 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Ck>rp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASIE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PEA  Hin.LERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  C®.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

^ott  Viner  Co.,  Columbus,  Ohio. 

Slnclalr'^ott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  C^.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  I.  ludge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Cop^r  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  WU. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  l^d. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg.  Wli 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wii 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY, 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wli. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wli. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohla 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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^  ^CLARKSBURG, WVA."^~:> 


A  NECESSITY  FOR  BETTER  PACKS  OF 

PEAS  OR  LIMA  BEANS  AT  GREATER  PROFITS 


^  The  sturdy  construction  and  low  up¬ 
keep  cost  are  greatly  appreciated  by  users. 


■TIHEY  thresh  the  peas  more  thoroughly 
^  out  of  the  vines  and  reduce  breakage  dur¬ 
ing  the  hulling  process.  They  improve  the 
quality  of  the  pack  because  the  peas  saved 
are  the  most  tender  ones  that  are  in  the 
pods,  and  because  they  very  efficiently 
thresh  young  and  tender  peas. 

The  reasons  for  these  large  and  important 
savings  are  due  to  many  exclusive  patented 
features. 


FRANK  HAMACHEK  MACHINE  CO. 


if  Viners,  Viner  Feeders,  Ensilaffe  Distributors  and  Chain  Ad /usters 

KEWAUNEE,  WISCONSIN 


wm 


IK 
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Most  of  our  friends  in  the  canning  industry  know  that  the  sertices  of  the 
Asgrotv  laboratories  and  experts  in  various  parts  of  the  country  are  at  their 
service  on  any  problem  of  tvhich  seed  forms  a  part. 


At  our  various  breeding  grounds,  too,  we  are  always  glad  to  try  out  and 
report  on  samples  of  special  items. 

We  are  pleased  to  render  these  services  and  hope  our  friends  will  continue 
to  avail  themselves  of  our  facilities. 


ASSOCIATED  SEED  GROWERS,  INC. 


New  Haven,  Conn. 


